
Connections
The official member publication of the Association of Independent Information Professionals

Volume 26   No. 4 December 2012



2  AIIP Connections Volume 26 |  No. 4 |  December 2012 

■ Editor’s Column

 

In This Issue  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  2

President’s Message .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  3

New Members. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4

Member Spotlight  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  5

Committee Spotlight: Industry Relations . . . . . . . . . . . . 7

AIIP 13th Annual Technology Award. . . . . . . . . . . . . . . 8

ILI Report .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  9

Web Search U Report  . . . . . . . . . . . . . . . . . . . . . . . .12

The Internet of Things . . . . . . . . . . . . . . . . . . . . . . . .15

Coworking .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .19

Denver Welcome .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .23

Survey Says  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25

Book Reviews  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .27

Coach’s Corner  . . . . . . . . . . . . . . . . . . . . . . . . . . . .28

W elcome to the December 
2012 issue of AIIP 

Connections.

In this issue, Phyllis Smith acquaints 
us with the concept of the Internet 
of Things.

Feeling isolated in your office?  
Nora Stoecker discusses the 
concept of coworking.

The Member Spotlight is on Matthew Von Hendy of Green Heron 
Information Services.  The Committee Spotlight is on AIIP’s 
Industry Relations Committee.  

Richard Torian reports on the 13th annual Technology Award.  
Also in this issue is an announcement calling for the 2013 
Member Awards nominations.

The Web Search University and Internet Librarian International 
conferences are reviewed, by Jennifer Burke and Ulla de Stricker, 
respectively.

Ellen Naylor gives us a hearty welcome to Denver, host city of 
AIIP’s upcoming  2013 Annual Conference, with a compendium 
of things to see and do in the Mile High City.

A new column, Book Reviews, begins in this issue.  Watch 
for more titles to be reviewed in upcoming issues of AIIP 
Connections.

In her Coach’s Corner, Amelia Kassel discusses current alerting.

This issue’s Survey Says asks what is one item on your  
Bucket List.

Enjoy the December 2012 issue of AIIP Connections.

Joann M. Wleklinski 
Editor, AIIP Connections
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President’s Message ■

Welcome . . .
President’s Message for AIIP Connections.

As the calendar year rapidly comes to 
a close, I’m realizing that 2012 was 

quite the whirlwind of a year. Befitting an 
international organization, 2012 found 
AIIP represented all over the globe.

Since the AIIP annual conference in 
May, AIIP has exhibited at the 2012 
SLA annual conference in Chicago, IL, 
USA in July, and the Internet Librarian 
International (ILI) conference at the 
Olympia Conference Centre in London, 
England in October. As we did at SLA, 
AIIP hosted an after-conference get-
together at ILI in London, with several 
AIIP members and many interested non-
members attending. 

I’m pleased to announce that at ILI, our 
Director of Membership Development, 
Arthur Weiss, also announced that 
Heather Carine is the recipient of AIIP’s 
second Pam Wegmann International 
Award. A long-time AIIP member 
and promoter of AIIP membership, 
Heather owns and operates Carine 
Research, based in Adelaide, South 
Australia. Heather is a past volunteer 
editor of AIIP’s member publication, 

AIIP Connections, and is an enduring 
proponent of AIIP membership both in 
Australia and internationally. Heartfelt 
congratulations go out to Heather.

At the Internet Librarian conference 
in Monterey, CA, USA, I was pleased to 
present the 13th annual AIIP Technology 
Award to Bibliogo. AIIP also recognized 
Datamyne with an honorable mention. 
Turn to Richard Torian’s article elsewhere 
in this issue for further details. 
Congratulations to both Bibliogo and 
Datamyne. And be sure to check out all 
of our Industry Partners and Affiliates. 

AIIP members continue to be active and 
connect with one another. In September, 
our members in Washington, DC, USA 
had an informal get-together just before 
the start of Web Search University. It 
was a great mix of long-time and brand 
new independent info pros, which led 
to engaging conversations and new 
professional connections. 

Down Under, AIIP members in Australia, 
New Zealand, and now Singapore, 
started gathering virtually in 2012, as 
a way of getting to know one another 
and to talk about business with people 
who understand the intricacies of being 

an independent info pro. In the most 
recent meeting, members discussed 
tips for managing client expectations. 
The group also talked about expanding 
collaboration among AIIP members in 
the region. The group will be meeting 
virtually again before the end of the year. 

Finally, we’re gearing up for the 2013 
Conference in Denver, CO, USA. If you 
haven’t made plans to attend, do so 
now. Between the conference topics and 
the local activities, you’ll be glad – both 
for yourself and for your business – you 
did not miss it. The annual conference 
is AIIP’s premier networking and 
professional development event. Watch 
for conference highlights soon.

And, as always, please feel free to reach 
out to me. I’m always happy to hear from 
our members! 

Scott Brown
Social Information Group
scott@socialinformationgroup.com

http://aiip.org/WegmannAward
http://aiip.org/WegmannAward
http://www.carineresearch.com.au
http://www.carineresearch.com.au
http://www.aiip.org/AIIPTechnologyAward
http://www.aiip.org/AIIPTechnologyAward
http://www.datamyne.com
http://aiip.org/IndustryPartnersAffiliates
http://aiip.org/conference
http://aiip.org/conference
mailto:scott%40socialinformationgroup.com?subject=AIIP%20Connections
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Angela Amalfitano

Kyle Bachman-Johnson

Alpidia Barraza

Donna D’Ambrosio

Elisa Ersettigh

Marietta Goldman, Goldman Information Services

Vicki Hale

Danielle Harrison

Kathleen Haughney, MLS

Brian Herbert

Shane Hunt, Research Solutions

Darima Lamazhapova

Sarah Landeryou, Elizabeth Riley Research

Efraim Lipschutz

Katharine Liu, School of Information and  
Library Science (UNC-Chapel Hill)

Marian Loud, Information Professional Investigator

Noelle Christine Lowrie

Gary Maddox, Suncoast Research Consultants, LLC

Ewelina Marszał-Kaczmarek

Ruth Merry

Christina Mills

Tammy Minium

Donetta Quinones

Jei-Nhy Quirantes

Jason Ross, Evergreen Information Services

Nancy Showalter

Mary Swanson

Brian Taylor, Brian G. Taylor

Ivar Tschernovitski

Diane Vincent

Mirjam Wolfrum

Welcome AIIP’s Newest Members:

Successful researchers use
social websites such as
Facebook, Twitter, and LinkedIn
to connect with and learn about
individuals, organizations, and
industries … yet these research
treasure troves are increasingly
used to spread misinformation
and propaganda. Do you know
where the traps are?

In this fascinating new book,
Anne P. Mintz and a team of
expert researchers, journalists,
and subject experts (including
AIIP’s own Cynthia Hetherington
writing on privacy and identify

theft) illuminate the dangers in a range of critical areas. Web of Deceit
is a must-read for any information professional who wants to avoid
becoming a victim in the age of social media.

AIIP MEMBERS TAKE 20% OFF ALL ITI BOOKS!
(Web of Deceit just $24.00 plus shipping)

www.infotoday.com

USING THE SOCIAL WEB IN
YOUR RESEARCH BUSINESS?

AIIP WebofDeceit Ad  4/25/12  12:01 PM  Page 1

would like to thank

for its consistent support of AIIP and for 
sponsoring the online publication of Connections.

http://www.infotoday.com
http://www.nksinfoservices.com
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Spotlight on Members ■

Matthew Von Hendy

Member Spotlight:  

While I was trying to figure out what 
I wanted to be when I grew up, I 

became a librarian. As an undergraduate 
at Oberlin College I worked as a student 
assistant in the library. When I graduated 
I didn’t have an idea of what I wanted 
to do, so I got a job working in the 
Harvard Library system for a year. I then 
went to a graduate history program 
at the University of New Hampshire 
and, of course, worked in the science 
and engineering library to make some 
spending money. It seemed natural at 
this point to go and get my MLS degree 
from the University of Kentucky.

I have worked in just about every type of 
library since that time including public, 
academic and special libraries and have 
done an incredibly wide variety of jobs. 
I even drove a bookmobile for a county 
public library system in Pennsylvania 
for three years. In 1998 I moved to 
the Washington DC area to take a job 
working at the EPA Water Resource 
Center. Since that point, I have worked 

and consultants connect with and use 
scientific, technical, social science and 
environmental information. Specifically, 
we empower our clients to find grant 
money, locate experts and discover 
relevant research.

I look forward to being active in AIIP over 
the course of the next year and seeing 
everyone at the conference in Denver in 
April, 2013.

Matt Von Hendy 
Green Heron Information Services 
info@greenheroninfo.com 
www.greenheroninfo.com    ■

in a series of science-related positions 
including the main EPA Headquarters 
Public Access library service, the NASA 
Center for Aerospace Information and 
the National Academies of Science 
where I was a Research Librarian for the 
past six years. My research efforts were 
cited in 10 different National Academies 
reports and also provided the basis for 
the funding of several National Science 
Foundation grants.

Over the course of the last 5 years I have 
been active with the Special Library 
Association where I have been the 
Public Policy chair for the Social Science 
Division.

The most gratifying part of being 
a librarian for me has always been 
helping people find the research 
they need. My desire to do this was 
my initial inspiration to start my own 
information business but I was always 
held back by the fear of giving up a 
steady paycheck. Then I met several 
AIIPers who encouraged me to come 
out to the annual conference last year 
in Indianapolis. The people I met there 
gave me the advice, encouragement and 
inspiration to launch my own business.

Green Heron Information Services was 
just launched in September 2012. It 
aims to help businesses, non-profit 
organizations and individual researchers 

Matthew Von Hendy

mailto:info@greenheroninfo.com
http://www.greenheroninfo.com


Validate

Discover

Market

Innovate

Welcome to a new era in professional searching.
Dialog, a leader in online information services for professional searchers, now offers ProQuest® products to corporate 
customers. The combination of precision search on Dialog with easy access to full text from ProQuest creates an 
unparalleled resource to support your organization’s research needs. So whether you need Professional ProQuest 
Central, ProQuest’s Dissertations & Theses, CSA Illumina, ProQuest Pharma Collection or RefWorks-COS, you can 
find it all in one place. Start here.

To learn more about ProQuest products available
through Dialog, visit www.dialog.com/proquest

http://www.dialog.com/proquest
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Committee Spotlight: Industry Relations ■

Validate

Discover

Market

Innovate

Welcome to a new era in professional searching.
Dialog, a leader in online information services for professional searchers, now offers ProQuest® products to corporate 
customers. The combination of precision search on Dialog with easy access to full text from ProQuest creates an 
unparalleled resource to support your organization’s research needs. So whether you need Professional ProQuest 
Central, ProQuest’s Dissertations & Theses, CSA Illumina, ProQuest Pharma Collection or RefWorks-COS, you can 
find it all in one place. Start here.

To learn more about ProQuest products available
through Dialog, visit www.dialog.com/proquest

The Industry Relations Committee’s mission is three-fold—to 
recruit new companies to join the Industry Partner Program, to 
maintain existing relations with current Partners/Affiliates, and 
to help Partners/Affiliates receive value for their relationship 
with AIIP.

The process to recruit and accept a new Partner/Affiliate 
can sometimes be time-consuming especially with the 
consolidation that we are currently experiencing in the 
information industry. Often, though, the reputation of AIIP’s 
members as authors, speakers, and industry experts provides an 
excellent jumping off point.

Here’s how the process works. The committee identifies 
companies whose products and services will aid AIIP members 
in running their business. Once a company is identified the 
committee begins the task of recruiting it to become an Industry 
Partner or Affiliate. We spend time discussing the advantages of 
becoming an Industry Partner/Affiliate including the fact that our 
members are thought-leaders in the information industry. The 
Committee asks for discounts or other privileges for AIIP members 
that would not otherwise be available to individual members and 
we negotiate the terms of an agreement. Finally we help Partners/
Affiliates receive value for their relationship with AIIP.

It is a win-win relationship. 
The AIIP Industry Partners 
Program, in exchange for 
special pricing considerations 
for AIIP members, offers a 
number of benefits to its 
Partners/Affiliates—including 
the ability to reach out 
to all of our members via 
several channels (email, AIIP 
Connections advertisement, 
President’s Update, webinars, 
and other training and 

Committee Spotlight:  
Industry Relations
By Margaret King

sponsorship opportunities). This provides Partners/Affiliates 
access to thought-leaders, authors, and experts within the 
information industry. In the past, Partners/Affiliates have 
tapped our members to lead training sessions for them, beta-
test products, offer advice on other markets for their products/
services, develop training modules, write white papers, and/or 
write about their experience using the product/service simply 
because AIIP members are influencers. The benefits of being a 
member of the AIIP Industry Partner Program are both tangible 
and intangible. By simply providing a discount to our members, 
AIIP Industry Partners/Affiliates gain rewards far beyond the 
value of the discount offered.

Today AIIP members receive special pricing and other 
considerations from 30 companies (40+ products and services) 
with two additional companies coming soon. The committee 
has a list of prospective companies and is currently working its 
way through the list. We are always looking for new Partners/
Affiliates, so drop us a note if you have a favorite product or 
service that you think would be a benefit to the rest of the 
AIIP community as well as a valuable addition to the Industry 
Partner Program. 

The committee is staffed by several dedicated volunteers: Jan 
Davis, JT Research LLC, Jan Knight, Bancroft Information Services, 
Jackie Papke, Eye4Insight LLC, and Marge King, Chair, InfoRich 
Group, Inc. 

To learn more about these valuable member benefits, visit www.
aiip.org/InfoIndustryBenefits.   ■Margaret King

http://www.dialog.com/proquest
http://www.aiip.org/InfoIndustryBenefits
http://www.aiip.org/InfoIndustryBenefits
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■ Technology Awards

Scott Brown and Tony Landolt

Bibliogo is the winner of the 2012 AIIP Technology Award. Launched in 2011, Bibliogo, is a literature acquisition and management tool for 
life sciences and engineering information professionals, designed to enhance the ability to manage the researching, tracking, and analysis 
of scientific literature. Currently, the basic version is available at no cost for up to three users. The company’s website is at info.bibliogo.com.

AIIP’s 13th Annual  
Technology Award

By Richard Torian, AIIP Awards Committee Chair

AIIP President Scott Brown personally presented the Technology 
Award to Tony Landolt, Sales Executive for Reprints Desk, parent 
of Bibliogo, at the Internet Librarian Conference on October 23, in 
Monterey, CA, USA. Tony is a long-time AIIP member, and Reprints 
Desk is a long-time AIIP Industry Affiliate. (See AIIP Industry 
Affiliates at www.aiip.org/IndustryPartnerAffiliates.)

AIIP also recognized Datamyne with an Honorable Mention. 
Datamyne provides access to import and export trade data in the 
U.S., Latin America, the European Union, and Asia. Pricing is on a 
pay-as-you-go basis – a feature quite useful to the independent 
information professional. Datamyne’s website is at www.
datamyne.com. 

With ten nominations in the running, the Technology Award panel of 
judges had its work cut out for them. I thank them for their efforts.  ■

Richard Torian provides QuickBooks, Accounting, and Business Research 
Services (www.linkedin.com/in/RichardTorian).

 

http://www.aiip.org/AIIPTechnologyAward
http://info.bibliogo.com
http://info.bibliogo.com
http://www.aiip.org/IndustryPartnerAffiliates
http://www.datamyne.com
http://www.datamyne.com
http://www.datamyne.com
http://www.linkedin.com/in/RichardTorian
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ILI Report ■

AIIP Goes to Conference:  
Internet Librarian International 2012

By Ulla de Stricker

Traditionally, AIIP has had a presence 
in Europe at the Online Information 

conference and exhibition. In 2012, 
however, following changes to the Online 
Information event, it was decided that 
AIIP would be represented at the Internet 
Librarian International conference (ILI). 
How encouraging it was to enter the 
meeting venue and see the AIIP table 
among those of other sponsoring 
organizations and companies. AIIP 
members Birgit Bauer and Claire 
Whayman—with an assist from AIIPers 
Karen Blakeman, Arthur Weiss, and 
Marydee Ojala—diligently staffed the 
table for two full days, explaining our 
association to interested visitors.

The AIIP presence at ILI 2012 was an 
expression of the commitment to 
reach out to international members 
and potential members and provide 
opportunities for them to meet in person 
outside the annual AIIP conference.

Arthur Weiss organized a social get-
together in a nearby pub, and twenty-
odd AIIP members congregated for 
an evening of animated exchange—
plus the announcement of the Pam 
Wegmann International Award to 
Heather Carine, who spoke to us from 
Australia via video. Thank you, Arthur, 
for taking on the task of providing us an 
opportunity to gather in London.

For the past 14 years, in London, 
Information Today, Inc. has offered 
the ILI conference as a platform for 
exchange of ideas and experience among 
information professionals from dozens of 
countries—32 in all, this time. For many 
information professionals in Europe and 
elsewhere, ILI has become a not-to-be-
missed annual tradition where the latest 
new tools and innovative services are 
showcased in fast-paced sessions against 
a background of stellar keynotes provided 
by our profession’s leading lights.

The program outline for ILI 2012 
(www.internet-librarian.com/2012/) 
immediately signaled the vast variety of 
topics covered in just two days. Tweeters 
from all over the world took part in the 
ongoing conversation—listen in via 
#ili2012. 

My impressions from the conference 
floor include:

• Independents fit right in: Twenty-
seven individual sessions gave 
attendees a rich smorgasbord of 
insight into what’s happening 
in the information industry, 
addressing the question “How 
do we deal creatively with new 
realities?” Proving value through 
ROI demonstration, and deploying 
our skills far outside any library 
setting, were illuminated in various 
ways. We independent information 
professionals have much to offer 

http://www.mynewsletterbuilder.com/email/newsletter/1411505122
http://www.youtube.com/watch?v=6nZvNd5BvAc
http://www.internet-librarian.com/2012/
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■ ILI Report

our employed colleagues in the areas of communication, 
selling, innovation, and business savvy.

• Stop lending, start sharing: David Lankes, Professor, 
Syracuse University’s School of Information Studies, 
made an impassioned plea for librarians to abandon the 
attitude of buying stuff for people to borrow in favor of 
providing the means by which people can share expertise 
and collaborate. His dynamic talk zeroed in on the need 
for information professionals to focus less on content 
custodianship (lend things) and much more on facilitation 
of interaction and creativity (help achieve goals). While 
focused on public libraries, Dr. Lankes’s message rings 
true for all information professionals. For independents, 
the derived message could perhaps be stated thusly: 
focus less on the data we can provide and more on the 
connectivity we can make happen and the results we can 
facilitate.

• Roly Keating, CEO, the British Library, engagingly focused 
his comments on the power of collaborating with other 
organizations, such as the BBC, and with community 
members in order to unlock content from archives. He 

powerfully echoed the 
message that we can 
wrest incredible value 
from working together 
to leverage our content, 
knowledge, and skill.

Should an Independent 
go to ILI in Future? Oh, but 
of course, yes. I encourage 
international members of 
AIIP to give ILI a high priority 
in their conference planning 
for 2013 and beyond. In fact, 
I urge AIIPers to submit proposals to present at ILI; our unique 
business skills are extremely relevant for the audience. 

Keep a watch for ILI 2013 on the ILI website www.internet-
librarian.com.  ■

Ulla de Stricker is President of de Stricker Associates (www.destricker.com), 
a consultancy focused on information and knowledge management projects.

Ulla de Stricker

http://www.internet-librarian.com
http://www.internet-librarian.com
http://www.destricker.com
http://www.batesinfo.com/coaching
http://www.lindarink.com
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■ Managing Your Business

Web Search University

For two days in mid-September in 
Washington, D.C., a sizable group 

of information professionals went back 
to school, so to speak, at Web Search 
University (WSU), presented by publisher 
Information Today. The power searching 
educational conference brought 
together information professionals from 
corporate, legal and government agency 
libraries, non-profits and universities, plus 
a few intrepid independent info pros. 
Avid learners from as far as California, 
Texas, Canada, and Switzerland joined 
many D.C. area locals for 21 jam-packed 
sessions. (Pre-conference sessions 
were available for an extra fee.) While 
attendees were mostly librarians of 
various stripes, AIIP was represented 
both in attendees and skilled faculty. 
Mary Ellen Bates, Marydee Ojala, and Ran 
Hock all led multiple sessions. 

Day 1 presentations covered news 
and updates from the world of search 
engines, disappearing advanced search, 
the filter bubble (how personalized 
search and filtering by search engines 
often means information underload, not 
information overload) and the arrival 
of new search engine—and conference 
reception sponsor—Blekko. Trends 
in personalized search and tracking 

are worrisome enough to have me 
scrambling for my own personal VPN 
or the TOR browser. Presenter Chris 
Sherman explained that search engine 
algorithms (particularly Google’s) and 
rules are changing so frequently that 
we might get different results for the 
same searches at different times of 
day or on different days – whether we 
are logged in or not. Combine that 
with personalization, geolocation 
efforts and more active search engine 
filtering, and you’re more likely to not be 
getting all the results possible for your 
searches. Google is actively eliminating 
information from your results, but there’s 
no way to know what’s missing at any 
given moment. On the other hand, 
Google is trying very hard to learn as 
a human would and to disambiguate 
meanings between entities through the 
complex artificial intelligence driving its 
Knowledge Graph development. 

Marydee Ojala reminded us of the 
importance of context when it comes to 
search – particularly for numerical data. 
We should always ask questions of the 
statistics, raw data, and graphs we find: 
when was the data gathered; what was 
the methodology; what was the time 
frame of a series based on; what was the 

in Washington, D.C.

By Jennifer E. Burke, IntelliCraft Research, LLC

base year in a comparison; and if the 
numbers just simply make sense. Ann 
Cullen from Emory University’s business 
school described how the nature of 
business start-ups is changing (fewer big 
IPOs and more private companies), and 
the challenges this presents to business 
researchers looking for company data. 
She detailed various business filings and 
mining those for useful information. I 
learned of Kompass for free searching 
of non-U.S. companies (additional 

Jennifer E. Burke

http://blekko.com/
https://www.witopia.net/
http://torproject.org
http://us.kompass.com/
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Managing Your Business ■

information available for additional fees); Seeking Alpha for 
transcripts of company earnings calls; and to look in private 
equity/venture-capital-related databases for information on 
private companies (e.g., Dealogic and Capital Vector). 

Highlights of Day 2 included the reinforcement that there are 
search engines beyond Google and Bing, such as the semi-curated 
slash tagging of spam-free search engine Blekko. We tried Blinkx.
tv for searching millions of hours of video, including transcripts. 
Blinkx pulls from other video sites around the world and lets you 
set up your own Wall of the Best-Of on your chosen topic(s). You 
can link your Wall with your own website. Have you tried Omgili 
yet? Or are you simply wondering what it is – much as I was? [By 
the way, Omgili stands for OhMyGodILoveIt. No, really. It does.] 
Omgili searches across forums, newsgroups, mailing lists, and other 
community discussion sites, with advanced search tools including 
wildcards, Boolean, and time-frame filtering.

In one of her two engaging presentations, Mary Ellen Bates taught 
us about searching social media and its applicability for business 
researchers. Since Twitter itself shows results going back, at most, 
seven days, tools such as Snapbird (see a user’s full timeline) and 
Topsy are vital to get those older tweets. Social Mention gives 
scores for the strength and sentiment of messages in the social 
media sphere, plus lets you set up alerts to track keywords such as 
company names, brands, or people. Boardreader is another tool 
for searching forums and message boards to see what people are 
saying about your client’s company or product. 

Breaks from the furious note-taking allowed for enjoying some 
of D.C.’s fine food and mild fall weather, while meeting fellow 
WSUers. I enjoyed lunch one day with three librarians from 
AARP, drinks and hors d’oeuvres later with an info pro and 
analyst from the Swiss Federal Department of Defence, and a 
librarian who worked for both the Army Corps of Engineers and 
a pharmacy college – quite a range of diverse client needs. I had 
lunch another day with a legal research expert and a researcher 
from Dallas who didn’t know there were other independent 
information professionals like himself until he came to WSU.

I was particularly excited to attend WSU for just such networking 
opportunities as these, as well as the training and refreshed 
knowledge of advanced search techniques and web tools. 
My business is quite new and this was my first official venture 

under the name and financial backing of my new IIP endeavor. I 
particularly want to thank AIIP member and D.C. local, Matt Von 
Hendy, for arranging an AIIP networking dinner one night pre-
conference. It was well-attended.

As good as the conference was, especially for this newly 
independent information professional, the chance to talk about 
business, life, and our connection with so many experienced 
pros was, in itself, worth the drive from Philadelphia. 

While most AIIP members are search experts already, and have 
strengths in using paid online resources, Web Search University 
showed there is always more to learn. There are still many 
valuable resources hiding out on the publicly available Web 
waiting to be discovered. The more info tools in our arsenal, the 
better we can serve our clients. ■

Jennifer Burke is the principal at IntelliCraft Research, LLC, outside of 
Philadelphia, PA. Jennifer helps ad agencies, medical communications 
firms, and other entrepreneurs with the business research they need to 
grow and work smarter. Contact her at jburke@intellicraftresearch.com 
or visit www.intellicraftresearch.com.
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Call for Nominations
AIIP Member Awards

AIIP is pleased to announce a call for nominations for the 2013 AIIP Member Awards.

Take this wonderful opportunity to nominate your deserving AIIP colleagues  
who meet the requirements for these four prestigious association recognitions.

Winners will be announced at the AIIP Annual Conference  
to be held in Denver, Colorado, USA, April 3-7, 2013.

Send your award nominations, or questions, to  
Richard Torian, Awards Committee Chair, at rltorian@msn.com. 

Myra T. Grenier Award
A $600 stipend awarded to a new or aspiring 

independent information professional to  
support his or her attendance at the  

AIIP Annual Conference.

Sue Rugge  
Memorial Award

A $500 cash stipend awarded to a Full member of 
AIIP who has significantly helped another member 

through formal or informal mentoring.

AIIP Connections  
Writer’s Award

A $350 travel stipend to attend the Annual 
Conference is awarded to the writer of the best 

original article published in AIIP Connections.

Links to detailed award information  
and nomination requirements can be found  

at http://www.aiip.org/Awards under  
the heading Member Awards.

Roger Summit  
Conference Sponsorship

A free Conference registration and $1,000  
awarded to an individual who has been an AIIP 

member for at least two years and in business for 
at least three years and who has not previously 

attended an AIIP Annual Conference. 

The deadline for nominations  
is February 15, 2013.

mailto:rltorian@msn.com
http://www.aiip.org/Awards
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Can you control your home appliances (e.g., a thermostat, 
security system, or stereo) with your smartphone or tablet? 

Can your car telephone call for help if you’re in an accident? Do 
you have an elderly relative or friend who uses an alert service 
pendant that automatically detects a fall and calls for assistance?

If so, then you already have a working acquaintance with the 
Internet of Things. As technologies progress, the Internet of 
Things will spread to more and more areas of our personal 
and professional lives. For some independent information 
professionals (IIPs), new opportunities will open up and present 
new challenges.

“Internet of Things” implies [that] 
things share data among themselves 
without human involvement.

This article presents a brief overview of the Internet of Things. 
My goal is to help you understand what the Internet of Things 

The Internet of Things, 

(IoT) is, what it can be, and why we as IIPs want to have at least a 
basic knowledge of it.

What is the Internet of Things?
Kevin Ashton, a British technology pioneer, first used the 
term “Internet of Things” in 1999 in a presentation linking the 
then new idea of Radio-Frequency Identification (RFID) to the 
internet. CISCO Business Solutions Group claims that the Internet 
of Things was born around 2008 or 2009 when the number of 
“things” (e.g., phones, tablets, RFID-tagged products) connected 
to the internet exceeded the number of people who were 
connected. By 2010, it was estimated that there were 1.84 billion 
things per person connected to the internet. CISCO predicts that 
the number of things for every person on the internet will more 
than triple by 2020.

“Internet of Things” is made up of two terms. Things refers to 
the devices or objects that are uniquely identifiable and have 
virtual representations on a network. Internet refers to the 
interconnectedness of those objects. Related concepts, such as 

By Phyllis Smith, In the Know Research & Information Consulting

or, My Fridge Has More Facebook Friends Than I Do



16  AIIP Connections Volume 26 |  No. 4 |  December 2012 

■ The Internet of Things

“ubiquitous” and “pervasive” computing 
describe the environment in which 
information processing has become so 
utterly integrated into everyday objects 
and activities that we are no longer 
consciously aware of them. “Internet 
of Things” implies things-to-people 
communication, or even things-to-things 
communication, where things share 

data among themselves without human 
involvement.

Things talking to other things sounds like science fiction. However 
the Internet of Things already exists in a variety of domains. The 
smart home does not only have computers connected to the 
internet—the home’s heating and air conditioning systems, 
lighting, security cameras and alarms, entertainment devices, and 
household appliances are all uploading data to that network or 
are remotely controlled through it. 

Industrial use of the Internet of Things is growing quickly. Sensors 
are being widely deployed to control traffic and manage parking, 
improve waste management, monitor energy consumption, and 
track products through the supply chain, just to name a few of the 
industrial applications being developed.

Do you watch NCIS Los Angeles? The characters in this primetime 
TV program use futuristic-looking technology to track down 
villains by accessing live feeds from street-level cameras and by 
mining databases full of personal information. The heroes make 
linkages in the blink of an eye. It’s a fictional television program, 
but the technology is not imaginary. The executive producer 
acknowledges deals with companies such as Lockheed Martin 
and Microsoft to integrate new and upcoming technologies into 
the storyline. These technologies may be similar to those already 
used by the military and other organizations involved in public 
safety, which use interconnected surveillance devices, remote-
controlled equipment, and advanced tracking tools.

RFID and Beyond
As mentioned, RFID is a key technology enabling the progress 
of the Internet of Things. RFID offers a simple, unobtrusive, 
and cost-effective system of “thing” identification that allows 
data about those things to be collected and processed. RFID 
tags require minimal power to function and allow for real-time 
monitoring. Chances are you can find one attached to a product 
you are buying or in its packaging.

RFID is not the only technology that feeds the Internet of Things. 
Sensor technologies enhance data collection by detecting changes 

in the physical status of things. Scanners and readers collect all of 
the data from things and transmit it via wireless networks. 

In addition to thermostats sharing data with phones via the 
internet, humans voluntarily contribute to the data pool when 
they allow their mobile devices to identify their locations or to 
post their fitness, health, or activity data to social media and to 
send data to “the cloud” for storage and retrieval. 

At this point, I must mention Big Data. As of 2012, about 2.5 
exabytes of data are created every day—that’s 2.5 billion 
gigabytes. Data can take the form of messages, social media 
updates, images, readings from sensors, documents in the cloud, 
GPS signals from cell phones, and much more. We are producing 
more data on any given topic than we can possibly manage. The 
low cost of storage makes retention and destruction schedules a 
thing of the past. As a result, the sea of Big Data continues to rise 
at a rapid rate. Are we at risk of drowning in our own data?

TMI: Too Much Information
There is a dark side to all of our devices talking behind our backs. 
Although the Internet of Things promises to add value to our 
everyday lives, it also carries potential risks that come from the 
widespread ability to control, locate, and monitor everyday 
things. We already suffer the risk of cyber warfare, spam, identity 
theft, or denial of service attacks, but the Internet of Things 
has the potential to distribute those risks far more widely and 
quickly than ever before.

Humans voluntarily contribute to 
the data pool when they allow their 
mobile devices to identify their 
locations or to post … data to social 
media and … “the cloud.” 

Privacy is related to security. There is a power in the Internet of 
Things that can be used to surreptitiously gather information—
to spy—on citizens. However, too much security runs counter 
to the Internet of Things, which is based on information sharing. 
Unless your thermostat can openly share information about its 
status, you can’t remotely adjust it to ensure a cozy home when 
you arrive. The question remains: how much privacy are we 
willing to sacrifice to enjoy a fully functioning Internet of Things? 
And how much security is enough to protect societal interests 
and our personal privacy? We still need clear answers to these 
questions and yet we continue, by default, to connect our things 
to the network to share our personal data.

Phyllis Smith
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IoT and the IIP
What impact will the Internet of Things have on the work of IIPs? 
I see two main areas of interest. First, we will continue to be less 
tied to our desks in order to connect with and work for our clients. 
Already, smartphones, tablets, and network services are all but 
essential tools of the trade. How many of us collaborate virtually 
with our clients and each other, share the fruits of our labors 
using cloud services, and access the many and varied sources of 
unique data using mobile devices? It is increasingly easy and cost-
effective to work seamlessly from anywhere in the world. 

The second way that IIPs can benefit from the Internet of Things 
is by tapping into new opportunities that might arise as the 
technology evolves. The more things that we connect to the 
network, the more data will be generated. Storage costs are so 
low that data merely piles up. IIPs with the skills to develop tools, 
services, and products will have opportunities to manage this 
sea of Big Data and to use sophisticated analytical processes 

to make linkages and create knowledge from the volume of 
disparate and disconnected data points.

Those working in the realm of business intelligence should look 
for emerging opportunities as the Internet of Things continues 
to expand. Decision makers will no longer be satisfied with 
historical data when near real-time data is being produced. Not 
only will they want data as soon as it is created, they will make 
decisions based on a broader range of data. IIPs who can create 
business intelligence products that are up-to-the-minute and 
broad in scope will be sought after.

The Future Internet
Nearly 40 years ago, Stephen King wrote a short story called 
“Trucks” in which he depicted vehicles and electronic devices 
coming to life and going on a murderous rampage against 
humans. King has a wild imagination and we probably don’t 
have to worry about our things turning against us. However 
more and more things are communicating with us and with each 
other on the network. It could lead to new kinds of opportunities 
to create knowledge for our clients more extensively and faster 
than ever before. Still, we must be aware of potential hazards 
while pursuing these opportunities.

Phyllis Smith is the principal of In The Know Research & Information 
Consulting.  Contact her at psmith@in-the-know.com or www.in-the-
know.com.
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A year or so ago there was discussion 
on AIIP-L about combating isolation. 
Several respondents talked about the 
importance of making opportunities to 
get out of the home office regularly, to 
interact with others. Hold that thought.

A few months ago I received an invitation 
to an open house for a new coworking 
space in Albuquerque. I didn’t even know 
what a coworking space was, but the 
description (as stated above) caught my 
eye. I decided to investigate. Here’s what 
I learned.

Happy Anniversary, 
Coworking
The concept of coworking in its current 
iteration is relatively young. August 
9, 2012 was the semi-official seventh 
anniversary of the term coworking, 
reportedly coined by Brad Neuberg 
in an August 9, 2005 blog post titled 
“Coworking—Community for Developers 
who Work from Home.” His specific effort 
failed, but it spawned a movement.

International Coworking Day is now 
celebrated every August 9th. A 2012 

Is Coworking for You?

article by Carsten Foertsch (www.
deskmag.com/en/1800-coworking-
spaces-worldwide-700-in-the-us-
survey) reports that there are some 
1,800 coworking spaces around the 
world, with the huge majority in Europe 
and the U.S. There are locales throughout 
North America and in Latin America, 
Asia, Australia, and Africa, as well. 

What is Coworking?
Coworking is a business model in flux. 
In general, coworking refers to a diverse 
group of people who don’t necessarily 
work for the same company or on the 
same project, but who work alongside 
each other, sharing workspace and 
resources, which typically include 
internet access, office equipment, 
meeting space, and coffee. (Coffee is 
always mentioned.)

But it’s more than shared space. After 
all, that can occur at the local coffee 
house or the public library. Coworking 
as a philosophy focuses on building 
community and collaboration. 
Genevieve DeGuzman and Andrew Tang 

explain in Working in the “Unoffice” (Night 
Owls Press, 2011):

Enshrined in the coworking movement is 
the philosophy that seemingly disparate 
groups of people with different projects and 
goals, working together yet independently 
in a single space, sharing facilities and 
establishing rapport with one each other— 
can lead to mutual benefits. … Random 
opportunities and discoveries that arise 
from interactions with others— also 
dubbed “accelerated serendipity”— play a 
large role in coworking. 

By Nora K. Stoecker, NKS Info Services

“A place for at-home employees, freelancers, and entrepreneurs 
to escape the isolation of working from home and join a 
productive and diverse work community! Be inspired by 
working alongside other creative individuals like yourself! We 
provide the desk, internet, printer, and of course COFFEE!”

 —from an Albuquerque invitation

mailto:amelia%40marketingbase.com?subject=AIIP%20Connections
http://www.deskmag.com/en/1800-coworking-spaces-worldwide-700-in-the-us-survey
http://www.deskmag.com/en/1800-coworking-spaces-worldwide-700-in-the-us-survey
http://www.deskmag.com/en/1800-coworking-spaces-worldwide-700-in-the-us-survey
http://www.deskmag.com/en/1800-coworking-spaces-worldwide-700-in-the-us-survey
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Finding Coworking Spaces

Deskwanted. Search for coworking 
spaces in your neighborhood. 
www.deskwanted.com/ 

Coworking Visa. Allows active 
members of one space to use other 
coworking spaces around the world 
free for a set number of days. 
wiki.coworking.com/w/
page/16583744/CoworkingVisa 

Google. Yep. Google the word 
coworking with your location, and 
you’re sure to hit a few, if they exist. 
Talk to one or two of the space 
managers; they’ll likely let you 
know if there are others.

Word-of-mouth. I mentioned 
coworking at a local tech 
networking event, and the person 
next to me knew of several and 
offered his assessments. Also, I’ve 
found that the space managers 
are typically generous with 
information. 

The emphasis is on working alongside 
others: interaction, the sharing of expertise, 
and collaboration are encouraged. For 
individuals, coworking offers a way to 
combat isolation (remember the AIIP-L 
discussion). It also offers the opportunity 
to build a network of other professionals, 
some of whom may become collaborators 
and business partners. 

The majority of coworkers are 
independent workers whose work is 
primarily self-determined, although 
one in four are actually employees of 
companies. The average coworker is 
in his or her mid-thirties, university-
educated, earning an average to 
above-average income. Men outnumber 
women two to one, according to 
Deskmag.com’s Annual Global Co-
Working Survey (2011). That’s a little 
surprising, and may change, given that 
recent studies report that women now 
number about 55% of online freelancers 
(venturebeat.com/2012/04/02/
women-freelancers/) and 53% of offline 
freelancers (www.mboco.com/sites/
mboco.com/files/SOI%20Report_Final.
pdf) in the U.S.

Coworking is expected to continue 
growing worldwide, in part because of 
the rise in freelancers, but also because of 
growing numbers of employed workers 
who choose to or must telecommute, 
and who prefer to do so outside home 
and somewhere more conducive to work 
than the local coffeehouse.

What to Expect in a 
Coworking Space
Based on a quick survey of coworking 
spaces near me in Albuquerque, 
New Mexico, and as borne out by the 
literature, coworking spaces offer a large 
open area with comfortable chairs and 
desks or tables for people to work at, 
wireless and sometimes also wired high-
speed internet access, and shared office 

equipment such as printers, copiers, and 
fax machines. 

Most have a small conference room 
and/or one or two small quiet rooms 
for client meetings or phone calls that 
require privacy. The conference rooms 
typically contain a projector and screen, 
often DVD/VHS equipment, a conference 
phone, and other amenities. 

Often there will be a community 
kitchenette, and always, it seems, there 
is free coffee. Many coworking spaces 
also go out of their way to set up white 
boards to encourage impromptu 
collaboration. You may find bulletin 
boards and other methods for helping 
to keep members updated. In addition, 
it’s not unusual for coworking spaces to 
offer programming and events.

Hours may be limited to the typical 8a-
5p Monday-Friday work week, although 
some spaces offer limited evening and 
weekend hours.

Pricing and Membership
Most spaces will offer a range of 
membership options, from day passes to 
part-time options, to full membership. 
Typically full members will receive all 
amenities as part of their monthly fee, 
and may also have after-hours access 
privileges. Part-timers and day pass 
holders can expect to pay an additional 
fee to reserve and use a conference 
room or private meeting room. Based on 
my informal local survey, membership 
fees are as follows:

One day $15-$25/day

Part-time  $75-$250/month  
(limited number of days per month)  
(depending on # of days) 

Full member $150-$315/month

 

The Look and Culture
The physical spaces themselves run the 
gamut from basic to funky to upscale. 
Some are truly amazing. See for yourself, 
with a visit to Shareable’s “20 Must-
See U.S. Coworking Spaces.” (www.
shareable.net/blog/20-must-see-
coworking-spaces-in-the-us) 

Those things are tangible. Intangible, but 
equally important, is the group culture 
and dynamic. All communities and 
organizations have informal norms and 
unwritten rules; coworking spaces are no 
exception. When investigating coworking 
spaces, consider these questions:

✓ Is the community loud and 
outgoing, with lots of interaction? 
How do individual members 
signal when they are not to be 

http://www.deskwanted.com/
http://wiki.coworking.com/w/page/16583744/CoworkingVisa
http://wiki.coworking.com/w/page/16583744/CoworkingVisa
http://venturebeat.com/2012/04/02/women-freelancers/
http://venturebeat.com/2012/04/02/women-freelancers/
http://www.mboco.com/sites/mboco.com/files/SOI Report_Final.pdf
http://www.mboco.com/sites/mboco.com/files/SOI Report_Final.pdf
http://www.mboco.com/sites/mboco.com/files/SOI Report_Final.pdf
http://www.shareable.net/blog/20-must-see-coworking-spaces-in-the-us
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interrupted? (I understand headphones are used to good 
purpose in that regard.) Is it quiet and focused? Is there 
enough interaction for you? 

✓ Do members participate in events? Is it okay not to 
participate? How are problems handled?

✓ Are some days quieter than others? Do different times of 
the day have different energy levels? Which environment 
do you prefer, and does the group’s norm mesh with your 
preferences?

To assess those and other intangibles you’ll need to actually visit 
the space and work in it for at least a day or two. The good news 
is, with day passes and pay-by-the-month options, it’s relatively 
easy to try a space out and to either settle in or move on.

Is Coworking for Me?
For many independents, coworking provides just the right 
environment to overcome isolation, be productive, and build a 
broader professional network.

But I’m not sure yet. I love the concept, and am still visiting 
coworking spaces in my area to see what they have to offer. As a 
part-time freelancer, I’m most likely to need space on a weekend 
or occasional evening. Unfortunately the space that otherwise 
has the most appeal for me—right next to my favorite Irish 
pub (10% discount on meals)—is currently only open during 
the standard work week. But there are one or two others that 
offer unhosted evening and weekend hours. In the interest of 
research, I may give them all a whirl. At least for a day. What 
about you?  ■

Nora K. Stoecker is the owner of NKS Info Services, your research and writing 

partner. Contact her at n.stoecker@nksinfoservices.com or www.
nksinfoservices.com.
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Welcome to Denver, Colorado, USA, 
the Mile High city and the site of 

our AIIP 2013 Annual Conference from 
April 3 to April 7. Our conference will take 
place in the Westin Hotel on Lawrence 
Street just off of the 16th Street Mall in 
downtown Denver. It’s a great location to 
access many restaurants, culture, sports 
events, shopping, museums and historic 
landmarks. 

There is a free bus which runs 1.4 miles 
along the 16th Street Mall from the Civic 
Center to Union Station. The Westin is 
a two minute walk from that bus. The 
following is a smattering of what awaits 
you in downtown Denver. 

Historic Buildings
I love the D&F Clock Tower modeled 
after The Campanile (St. Mark’s Bell 
Tower) at the Piazza San Marco in Venice. 
It’s right next to the Westin. One of my 
favorites is the Brown Palace Hotel & Spa 
which is a free bus ride or an eight-block 

By Ellen Naylor

A Denver Welcome
walk from the Westin. It’s one of Denver’s 
oldest hotels, and offers high tea daily 
from Noon to 4 P.M. in their spacious 
lobby with musical accompaniment. 
Then it turns into a bar which I frequent. 
The hotel also offers tours. Famous 
people like the Beatles and many U.S. 
presidents have stayed there. 

The Capitol Building is worth visiting 
and offers free tours on weekdays. You 
won’t want to miss the Tattered Cover 
Bookstore housed in an old warehouse 
on 16th Street in the historic LODO 
District. All info pros will also want to visit 
Denver’s Central Library on Broadway 
between 13th and 14th Avenues. 

Museums
There are several museums in downtown 
Colorado: Denver Art Museum, 
Museum of Contemporary Art, 
Colorado History Center, Molly Brown 
House Museum, and the Byers-Evans 
House Museum. There will be a Georgia 

O’Keeffe exhibit showing at the Denver 
Art Museum during our conference. 
Other popular downtown museums 
include the Mint and the Denver 
Firefighter’s Museum. 

Culture: Theater & Opera
The Denver Performing Arts Complex 
is walking distance from the Westin 
and features ballet, symphony, opera 
and plays. Sense & Sensibility will be 
showing the week of our conference 
as will the Opera, Don Giovanni. The 
Paramount Theatre hosts one of two 
remaining twin-console Wurlitzer 
theatre organs in the United States, and 
is located about seven blocks from the 
Westin via the free bus. 

Restaurants
There are 50+ restaurants along the 16th 
Street Mall and adjoining streets. Just 
around the corner from the Westin on 
16th St is the Corner Bakery for a light 

http://www.starwoodhotels.com/westin/property/overview/index.html?propertyID=1012
http://16thstreetmalldenver.com/
http://www.rtd-denver.com/FF-FreeMallRide.shtml
http://en.wikipedia.org/wiki/Daniels_%26_Fisher_Tower
http://www.brownpalace.com/About-the-Brown
http://www.milehighcity.com/capitol/
http://www.colorado.gov/capitoltour
http://www.tatteredcover.com/
http://www.tatteredcover.com/
http://en.wikipedia.org/wiki/LoDo,_Denver
http://en.wikipedia.org/wiki/LoDo,_Denver
http://denverlibrary.org/content/dpl-history
http://www.denverartmuseum.org/
http://www.mcadenver.org/history+mission.php?PHPSESSID=a3e15bdad2288105766e03e5c2e915a0
http://www.historycolorado.org/museums/history-colorado-center
http://www.mollybrown.org/
http://www.mollybrown.org/
http://www.mollybrown.org/
http://www.mollybrown.org/
http://www.usmint.gov/mint_tours/?action=startreservation
http://www.denverfirefightersmuseum.org/
http://www.denverfirefightersmuseum.org/
http://www.denver.org/what-to-do/museum-art/denver-performing-arts
http://www.coloradoballet.org/
http://www.coloradosymphony.org/
http://operacolorado.org/
http://www.denvercenter.org/home.aspx
https://tickets.denvercenter.org/Online/default.asp?doWork::WScontent::loadArticle=Load&BOparam::WScontent::loadArticle::article_id=8AA23C3E-510D-4E95-A448-44FEAEA4A9A7
http://operacolorado.org/?page_id=177
http://www.paramountdenver.com/
http://www.localeats.com/r/restaurants-near-16th-Street-Mall/39.747891/-104.995641/60/


AIIP Connections Volume 26 |  No. 4 |  December 2012  23

Welcome to Denver ■

bite to eat. Walk two more blocks to my favorite, The Market on 
Larimer between 14th and 15th Streets. It features a wide variety 
of home cooking including delicious baked goods, meals, fresh 
coffee, beer, chocolate and sinful deserts. It’s casual, and there 
is something for everyone for breakfast, lunch or dinner. Also 
popular is Marlowe’s for lunch and dinner, a locally owned 
chophouse with a lively atmosphere on 16th Street.

Nightlife
Denver brews more beer than any other city. On an average day, 
Denver brews more than 200 different beers. Coors Brewery 
is the world’s largest brewery located in nearby Golden and 
offers tours daily. The Wynkoop Brewing Company is the 
largest brewpub in America. It’s about six blocks from the 
Westin. Around the corner from the Westin is the Rock Bottom 
Restaurant & Brewery on 16th Street. There is no shortage of 
night life or food in Denver, to be sure.

Sports
Denver has seven sports teams. During our conference the 
Denver Nuggets (basketball) and the Colorado Avalanche 
(hockey) will be in full swing. They play in the 20,000-seat Pepsi 
Center in downtown Denver. The Nuggets play at home on April 
4 and 6, while the Avalanche play at home April 3, 5 and 7.

Shopping
You are never far from shopping in downtown Denver. There is 
shopping all along the 16th Street Mall. Tabor Center and Writer 
Square are very close to the Westin. Further down 16th Street 
are Larimer Square and the Denver Pavilions. I enjoy shopping 
at Pacific Mercantile Company, a Japanese market with other 
Asian foods, and lots of cooking utensils, bowls and gift items in 
Sakura Square, about two blocks North of the Westin. 

Denver: Beyond Downtown
Cherry Creek Shopping Center, Denver’s most upscale 
shopping mall, is about 3.5 miles from downtown Denver 
accessible by Denver’s RTD bus or taxi. The Denver Zoo, Botanic 
Gardens and the Denver Museum of Nature and Science are a 
few miles from downtown. 

Close by Denver
For those of you staying a little longer, I recommend Morrison’s 
Red Rocks Park and Amphitheater; Golden’s cute shops, 
Colorado Railroad Museum and a Coors tour; Colorado Springs, 
most notably Garden of the Gods; and Boulder. 

The Rocky Mountains
For skiing enthusiasts, we hope there is still enough snow in the 
mountains as we are getting towards the end of skiing season in 
mid-April at most resorts, except at the advanced A-Basin, which 
is at higher elevation than other resorts. Breckenridge, Copper 
Mountain, Keystone and Winter Park are the closest quality ski 
resorts to Denver. Vale, A-Basin and Beaver Creek are a little further 
out. Aspen and Crested Butte are still further out, and boast shorter 
lift lines, as does Telluride, a seven-hour drive from Denver in good 
conditions. These resorts are fun to visit even if you don’t ski.

Plan your visit to Denver and check out places to visit in Colorado 
at www.denver.org. Once you get to Denver, visit the Denver 
Information Center at 16th Street and Arapahoe, just one block 
from the Westin. Jeff is eager to share Denver’s charm with you.  ■

Ellen Naylor is the principal at The Business Intelligence Source, your 
one-stop shop for competitive intelligence.  Contact her at answers@
thebisource.com or www.thecisource.com.

Espresso Bar in The Market at Larimer Square
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Business related: become a certified 
Computer Forensics professional. 
Personal: write a mystery novel set in 
Montana.

Jan Mondale 
Cascade Information Services

Contribute to better 
economic conditions 
for lesser developed 
countries.

Richard Torian 
Business Research Services

Focus priorities.

Barbara L. Wagner 
The Access Point

Walk 100 miles on the Camino de 
Santiago in Spain.

Patti Peregrine, P2 Information Services

Survey Says

What is one item  
on your Bucket List?

Organize my internal 
files so I can find 
everything I need 
(including notes from 
webinars and meetings, 
and documents that 
others sent me).

Shelly Azar, Insight Researchers

Live in either France or Italy in a country 
village for at least one month.

Elizabeth Swan, Web Search Pacific

Write the great American novel.

Joan Kapstein, Rockford Research

Near the top used to be “scuba dive the 
Great Barrier Reef.” I can’t dive anymore, 
but I’d be thrilled to snorkel it. I’d better 
hurry before the Reef disappears!

Jennifer Burke, IntelliCraft Research

Learn to ride a 
motorcycle.

Phyllis Smith, In the 
Know Research and 
Information Consulting

Start a bucket list.

Ben Hoganson, Autumn Elm 
Information

Travel through Europe by train

Cynthia Navarro, Finnegan’s Way

Got a question to suggest?  Send 
your suggested survey question to 
ConnectionsEditor@AIIP.org.

Here follows a representative sampling of the responses:

 This issue’s survey question is:

mailto:ConnectionsEditor%40AIIP.org?subject=AIIP%20Connections
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The Cybrarian’s Web: An A-Z Guide to 101 
Free Web 2.0 Tools and Other Resources, 
by Cheryl Ann Peltier-Davis. Information 
Today, Inc., 2012. $49.50

Reviewed by Susanne Bjorner, contributing 
editor, The CyberSkeptic’s Guide to 
Internet Research

I was lucky enough to win this book as 
one of the door prizes at the 2012 AIIP 
conference in Indianapolis. Not only did 
I lug all 486 pages back to Spain with 
me (it weighs 700 grams, or 1.5 pounds), 
I gave it prominent shelf space in my 
office, and it has made frequent trips off 
the shelf ever since.

The bulk of the book is devoted to 
descriptions of the promised 101 free 
web resources, which may be search 
engines, productivity tools, audio and 
video sharing services, blog and feed 
managers, social networks, or a whole 
host of other services associated with 
Web 2.0 practices. The tools are listed 
in alphabetical order. Each chapter 
entry includes name, category, and 
URL; an overview of the site’s origin 
and functions; features; and real-life 
examples of how librarians are using this 
service and how you can, too.

You have undoubtedly heard of and 
use some of the resources already: Bing, 
Facebook, Google Docs, SlideShare, 
WordPress.com, and Zoomerang are 

Book 
Reviews

here. Even if they are familiar to you, you 
can learn from the stories how other 
people are using them. Moreover, there 
are succinct descriptions and examples 
of resources that you can use in teaching 
and communicating with clients about the 
sites. Then, there are sites that you have 
heard about and may have meant to check 
out, but haven’t. The 4-5 page descriptions 
of such tools give you an emphatic push to 
the computer to really investigate—as well 
as ideas to get you started in exploring 
and adapting. Probably, too, for almost 
everyone, there are sites you have not 
yet heard about, or you don’t remember 
hearing about, or you did hear about 
but didn’t think you had a need for. The 
Cybrarian’s Web, with its documented uses, 
might just change your mind.

With an A to Z guide, you could assume 
that an index was not necessary for this 
excellent reference manual. Fortunately, 
ITI did not assume that. The ten-page 
index points you to resources by 
category, topic, and institutional user, as 
well as by name. There are also a glossary 
and an appendix with tips for learning 
and keeping up with these technologies. 
Both the glossary and the index are 
good first-stop choices for where to go 
to evaluate a tool when you hear a new 
name. And I mean, before you go to 
Google and the site itself.

Adding Value in Corporate Libraries and 
Information Services, by Constance Ard. 
Ark Group, 2012. $395

Reviewed by Debbie Wynot, Library 
Consultants, LLC

“We are the curators of relevancy.” 
 — J. J. DiGiglio, ‘Adapt, Survive, Thrive,’ 
Future Ready 365 Blog, 20 October 2011

Constance Ard begins her latest book 
on information services with the above 
quote and doesn’t ramp down until 
the Index pages. Along with a team 
of thought leaders in the information 
profession, Constance assembles a 
best practices guide on relevancy 
within the enterprise. The reader is 
walked through methods to earn trust, 
build relationships, and learn about 
the political environment from the 
perspective of an insider. But wait…
didn’t we learn these strategies in Library 
or Business School? Consider this book 
as your booster shot in influencing, 
collaborating, and communicating 
within the knowledge economy.

In an age where everyone can Google 
anything (can’t they?), the author 
shows us how to shift the stereotype 
of traditional library services to an 
emphasis on our value to—and impact 
on—an organization. Management skills 
needed, demonstrating visible value, KM 
governance, forming interdepartmental 
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strategic partnerships, the challenges 
of digital collections, navigating and 
maximizing outsourcing, and applying 
social media are all covered. Six case 
studies are the bonus round in bringing 
home the practical aspects of the lessons 
learned throughout the text.

Scott Brown shares tips on the revised 
people and management skills needed 
to create opportunities for influencing 
an organization’s stakeholders about 
the value of an information center. 
He suggests identifying the content-
hungry units, finding the pulse of hot 
topics, and going beyond the depth 
of the organizational chart. The SLA 
Alignment Project is reviewed for its 
communication perspective. We are 

reminded that information professionals 
need to communicate with executives 
in their language rather than in library 
jargon. We are shown the preference of 
stakeholders for a visual presentation of 
our analysis. Pie charts and bar graphs in 
our analyses allow for quicker knowledge 
identification than spreadsheets. In her 
social media chapter, Connie Crosby 
shows us that public demonstrations 
of our skills “gently lead” unanticipated 
users to us. Overhear a question in the 
break room? Answer it.

For those of us practicing as independent 
information professionals, outsourcing 
by information centers provides 
opportunities for us to assist with special 
projects. IIPs strive to form relationships 

with clients that foster trust in their 
specific knowledge and skill sets. Marcy 
Phelps outlines circumstances in which 
an IIP may be called upon: when access 
to specialized skills or databases is 
needed, when tight deadlines dictate the 
need for a helping hand, or when a new 
perspective is required. 

This book has appeal for students 
enrolled in a Library and Information 
Science program, those considering re-
careering or transitioning from another 
type of information center, independent 
information professionals, and 
professionals entrenched in a corporate 
environment. You’ll refresh your skills, 
discover new tools, and improve your 
value proposition. ■
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Most of my work involves 
customized research with some 

current alerting, usually on a short-
term basis for a particular need or even 
crisis. From time to time, those I mentor 
have asked how to charge for current 
alerting services when opportunities 
arise. Two methods for charging are 
hourly plus expense and flat-fee per 
month. It’s difficult to establish a flat fee 
at the outset because the expense can 
vary from month to month depending 
on the quantity of data—and it may 
be necessary to continuously tweak 
search strategies based on what’s 
learned. More search strategies typically 
uncover additional information and 
increase costs. I’m a fairly firm believer in 
charging time and expense for current 
alerting services unless you discover a 
standardized approach that may work 
for your specific situation. If current 
alerting is something you do for a client 
for a lengthy period of time, for example, 
it may be possible to develop a flat or 
packaged price.

In my experience, serious or in-depth 
current alerting is not inexpensive. A 
solid budget is needed. I’ve done current 
alerting for PR firms for short spurts, on 
small budgets, where all they wanted 
to see were headlines. I’ve done other 
projects that require much more time 
and effort and costs add up. 

You can also do informal current alerting 
as a way to stay in touch with clients—
as part of marketing communications. 
Google Alerts and RSS feeds available 
from many websites are especially 
valuable for free information. Checking 
with clients about their interests, needs, 
and whether they wish to receive 
information from you is important. I 
generally tread lightly and am very 
selective. My clients are busy and I don’t 
want to become a pest. Periodically, I 
check to see if they would still like to 
receive information from me.

Current alerting can require using 
a range of sources, evaluating the 
usefulness of each item, organizing 

it in some way based on a client’s 
requirements, or a template, boiling 
articles down to their essence, and/or 
providing commentary and insights. 
How to prepare a package will 
depend on the topic, sources, a client’s 
requirements and preferences, and 
budget. For some clients who don’t 
communicate about preferences, you 
need to lead the way and offer options.

Prior to establishing the price, I 
recommend searching the topic(s) 
for the past six months to a year. The 
purpose is to identify best sources 
and develop search strategies that 
may require a range of terminology. 
A retrospective search will give you 
a handle on terminology and variant 
terms and synonyms through the use 
of pearl growing (sometimes called 
pearl building or pearl diving). After 
conducting an initial search and finding 
some relevant information, review the 
articles, websites or documents looking 
for other terms being used. 

©2012 All Rights reserved. No part of this document or information may be reproduced without the expressed written permission of Amelia Kassel.

Current Alerting
Amelia Kassel, MarketingBase, amelia@marketingbase.com 

Coach’s Corner
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To help identify synonyms, you can also use the Google 
Keyword tool: adwords.google.com/o/Targeting/Explorer?__
c=1000000000&__u=1000000000&ideaRequestType=KEYW
ORD_IDEAS. Sometimes, there are so many terms or concepts 
generated by Google that it can be overwhelming. You must be 
selective to get the ball rolling. A visual search for synonyms is 
described by AIIP colleague Karen Blakeman in her October 23, 
2012 blog posting www.rba.co.uk/wordpress/ about Visuwords 
www.visuwords.com, an online graphical dictionary based on 
Princeton University’s WordNet wordnet.princeton.edu/. Type in 
a word and it displays definitions, related terms, synonyms and 
antonyms as a diagram.

A retrospective search can be considered a pilot project. You 
charge standard fees. Sources may include those derived from 
web searches using major search engines, blog and blog search 
engines, and the Deep Web. In addition to the Google Alerts 
service, Dialog, Dow Jones Factiva, and LexisNexis all offer Alerts. 
For business and news, Factiva has a particularly simple-to-use 

interface—and AIIP members benefit from the Factiva discounts. 
Dialog offers a wider range of databases covering content from 
many fields, so it becomes necessary to identify which database(s) 
fit the bill—and Dialog also offers a discount to AIIP members. 

Companies may not wish to invest in ongoing current alerting, 
which is shortsighted in my estimation. Here’s the business 
case to make for current alerting stated simply: Current alerting 
keeps you up-to-date about competing companies, industries, 
macro trends, and officials. The purpose is to identify strengths, 
weaknesses, opportunities, and threats for strategic planning 
and decision making before the fact, not when it’s too late.  ■

Amelia Kassel is President of MarketingBase, a global firm specializing 
in industry, company and competitive and market intelligence research. 
Amelia operates The Mentor Program for new research professionals and 
those wishing to expand. Contacts: amelia@marketingbase.com or www.
marketingbase.com.
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