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Welcome to the March 2013 
issue of AIIP Connections.

In this issue, we offer up an In 
Memoriam of our dear colleague, 
Kathleen Rainwater. Leaving us 
much too early, her delightful, 
generous spirit and sharp 
intelligence will be dearly  
missed in AIIP.

The Member Spotlight shines on Vikki Bell; the Committee 
Spotlight is on the Inquiries committee.

Ken Watson tells us of a game-changing episode in the life  
of his business.

Deb Hunt tells us how she stayed connected during a recent 
overseas trip to Europe.

Lorene Kennard expounds on some local research she did  
for a client.

Ed Vawter gives us actionable tips for posting to social networks.

In this issue, Ellen Naylor introduces us to the keynote speakers 
who will present at the upcoming AIIP annual conference to be 
held in Denver in April.

Susanne Bjørner reports on the Frankfurt Book Fair held in 
Germany, while Marydee Ojala reports on the London Online 
conference held in England.

Survey Says asks for recommendations of two favorite apps.

The Book Reviews column covers three new titles that should be 
of interest to information professionals.

In her Coach’s Corner, Amelia Kassel revisits techniques of web 
searching.

Enjoy the March 2013 issue of AIIP Connections.

Joann M. Wleklinski 
Editor, AIIP Connections
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President’s Message ■

Welcome . . .
President’s Message for AIIP Connections.

Happy new year to all of our 
members! Where did 2012 go? And 

why is 2013 going by so quickly? 

As of this writing, the 2013 AIIP Annual 
Conference in Denver, Colorado – the 
Mile-High City, and one of the most 
gorgeous places on Earth - is less than 
three months away.  If you haven’t 
already, register and make your plans 
now to attend. We’ll have fantastic 
pre-conference workshops, a full 
conference program, great keynote 
speakers and lots of opportunities to 
meet and network with fellow AIIPers 
and information professionals. In this 
issue of AIIP Connections, and on the AIIP 
website, you can read more about the 
Denver area from those who live there, 
and why it’s such a special place.

If it’s your first time attending the 
conference, be sure to attend the First 
Timers’ Session on Thursday, April 5 from 
3:45 – 5:45pm. I attended it at my first 
conference, and it was an invaluable 
way to meet other first-timers, and to 
help me navigate the conference more 
effectively. 

Between the sessions, the networking 
and the location, it’s going to be a great 
experience. I am truly excited about the 
conference, and I look forward to seeing 
everyone there – and being back in my 
old stomping grounds. 

I’m very pleased that we’ve migrated 
over to and launched the new AIIP 
website. I want to sincerely thank Debbie 
Wynot, Charlene Burke and the entire 
team that worked for many months in 
ensuring a smooth transition to our new 
look. We are still refining it, and your 
feedback has been extremely valuable. 
If you have compliments or suggestions, 
please submit your feedback. 

The Board has been continuing to focus 
on the AIIP Strategic Plan (members 
only access), and particularly focusing 
on growing our visibility and our 
membership. In the midst of conference 
planning, we’re also finalizing the budget 
for our next fiscal year, which starts 
right after the conference. We’re looking 
forward to another strong year for AIIP. 

Speaking of finances, on October 4, 
2012, Jocelyn Sheppard, AIIP President-
Elect and I conducted the annual 
AIIP financial audit. The purpose of 
the internal audit is to ensure that 
AIIP has in place adequate financial 
controls, policies and procedures; timely 
communication of financial status; and 
effective mechanisms for risk assessment 
and mitigation. I’m pleased to report 

that the audit revealed no significant 
problems or concerns. We appreciate 
the consistent practices and thorough 
financial documentation maintained 
by Bland O’Connor and Melanie Talley 
of our association management firm, 
Postlethwaite & Netterville (P&N). 

Finally, it’s hard to believe, but this is my 
last President’s Message to you. After the 
AIIP Conference in April, I will be passing 
the President’s mantle over to Jocelyn 
Sheppard, our incoming President. I’ve 
enjoyed working with Jocelyn, and 
I know you’ll find her to be a strong 
leader for the association. Personally and 
professionally, I’ve thoroughly enjoyed 
serving as your President. I’ve gotten the 
chance to connect with many of you, and 
I believe more now than ever that AIIP is 
an association made up of extraordinarily 
talented and generous people. It’s been 
my pleasure serving you. 

Please feel free to reach out to me. I’m 
always happy to hear from our members 
– and I’ll see you in Denver!

Scott Brown
Social Information Group
scott@socialinformationgroup.com

http://www.aiip.org/aiipconference/2013-rocky-mountain-recharge-2013-aiip-conference
http://www.aiip.org/aiipconference/2013-rocky-mountain-recharge-2013-aiip-conference
http://www.aiip.org/registerconference
http://www.aiip.org/content/pre-conference-workshops
http://www.aiip.org/content/pre-conference-workshops
http://www.aiip.org/content/conference-program
http://www.aiip.org/content/2013-keynote-speakers
http://www.aiip.org/content/2013-keynote-speakers
http://www.aiip.org/content/denver-area-attractions
http://www.aiip.org/content/denver-area-attractions
http://www.aiip.org/node/add/websitefeedbackissues?edit%5bfield_issuestatus%5d%5bvalue%5d=Open
http://www.aiip.org/content/aiip-strategic-planning
mailto:scott%40socialinformationgroup.com?subject=AIIP%20Connections
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 Rose Bednarz-Luglio, Know Small Biz, Inc.

 Celine Belanger, Cogniges, Inc.

 Joel Campbell, 5280 Research

 Laura Cosom, Cosom Market Research Consultant, LLC

 Tom Dalton, Winrock International

 Suzanne Gibson, GSG Scientific, LLC

 Mary Glose, Information Today, Inc.

 Jeanette Jones, Cottrill Research

 Bryon Koshgarian, Ideal Research

 Tiia Kunnapas

Rebecca Leue

Shawn Lloyd

Rose Lowther, Barley Snyder, LLP

 Ruth Mcardle

Sarah Brown Morse

Oriole Newgass

Robert O’Neal, Outpoint Research & Educational Services

 Anthony Powell, Seafacs Information & Research

 Paul Rasmussen

Christy Rilette, CGR Information Services

 Emile Sido

Debra Taylor, Taylored Knowledge Services

 Mirjam Wolfrum, info-to-go 
Information Seeking Service | Mirjam Wolfrum

Welcome AIIP’s Newest Members:

“A phenomenal resource for 
both extreme and not-so-extreme
researchers. Great tips, clear expla-
nations ... This book should be on
every searcher’s desk.”

—Mary  Ellen Bates

In this fully updated fourth edition
of The Extreme Searcher’s Internet
Handbook, award-winning writer
and internet trainer Ran Hock 

covers strategies and tools–including search engines,
directories, portals, and social networks–for all major
areas of internet content. Discover a wealth of new ideas,
techniques, and resources!

For more information or to order, 
visit www.infotoday.com

344 pages/softbound/$24.95
ISBN 978-1-937290-02-3 

ebook also available

The Essential Desk 
Reference for Pro Searchers

 
NKS Info Services             

 
Your research, writing, and editing partner 

 
 
 

 
  
NKS Info Services provides: 
 
Editing and writing support … Focused research in 
information-rich academic, government, trade 
association and other resources … Targeted online 
database searching in a variety of commercial 
databases … Timely results in a format you need. 
 
 
I look forward to working with you! 
 

 
 
 

Nora K. Stoecker, Principal 
n.stoecker@nksinfoservices.com 

505-715-0607 
http://www.nksinfoservices.com 

LinkedIn: www.linkedin.com/in/nksinfo/ 
 
 
Available as a subcontractor to other AIIP members needing assistance with projects. 













• 
• 
• 
• 
• 












http://www.infotoday.com
http://www.nksinfoservices.com
http://www.lindarink.com
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We lost our fellow AIIP member, dear 
friend, and information professional 
extraordinaire, Kathleen Rainwater 
on January 25, 2013.  She had been 
battling cancer for several years. 
Kathleen is survived by her husband, 
Chuck Stanton; her mother, Edith 
Rainwater; and her brother, Bruce 
Rainwater – as well as Chuck’s three 
children, 10 grandchildren, and 10 great-
grandchildren. Professionally, Kathleen 
ran the Gates Corporate Library for 26 
years, and managed a major relocation 
when the company moved its corporate 
headquarters.

Some years ago, I worked with her on 
a project and was quite impressed: she 
was so efficient, knowledgeable, and 
kind. Over the last few years, Kathleen 
ran her business, Competitive Business 
Research, and was a business librarian in 
the Arapahoe library district. A lifetime 
learner, Kathleen earned an MLIS and an 
MBA from the University of Denver.

Kathleen was a long-time member of 
both AIIP and SLA. Most notably, she was 
the local arrangements chairperson for 
the SLA 2007 annual conference held 
in Denver, which attracted some 5,000 
attendees. We AIIPers are still benefiting 
from the extensive Denver wiki for 
local logistics and knowledge that she 
masterminded as we plan for AIIP’s 2013 
annual conference in Denver.  

Kathleen was a past president of the 
Rocky Mountain SLA chapter and, as 
with everything she did, was awesome 
at it. She set such high expectations 

for herself that those working with her 
would strive to do their best for her. 

Kathleen had a beautiful smile and an 
infectious laugh. She brought a good 
number of us into the information 
profession’s associations, AIIP and SLA. Her 
enthusiasm, selflessness, and love were an 
inspiration to those who knew her.  She 
leaves behind many, many friends.

One of those friends, and a fellow 
Colorado AIIP colleague, Marcy Rodney, 
shares some personal memories here:

 I met Kathleen when I was an 
awkward library student. She really 
taught me how to get the most out 
of a conference—that  it wasn’t just 
about the seminars, classes, and 
meetings. There was a freezing cold 
winter expedition in New Orleans 
to the warehouse where Mardi Gras 
floats went to hibernate. There was 
dancing: there was laughter. There 
were boards, committees, endless 
email, and there was friendship. 

 I watched Kathleen do her own 
market research and add  
more arrows to her quiver,  
going back to get her  
MBA and working  
occasional shifts in  

a college library while still working  
full time, because Kathleen  
was a realist. 

 My favorite memory happened 
after we both addressed a group 
of Kim Dority’s graduate students 
at Denver University. We caught up 
in the lobby, and for reasons lost in 
the mists, we started singing and 
dancing the Sisters duet sung by 
Rosemary Clooney and Vera Ellen 
in the movie White Christmas. We 
both knew all the words. Over the 
years we’d send each other sister’s 
greetings; and I did so again this 
year. I always thought of her as Vera 
Ellen, the young, pretty, fun-loving, 
scamp of a sister. And Kathleen 
wrote back “I always felt like the 
older, responsible sister…I guess 
we could both be the  
young fun sister (and  
take turns with that  
dress).” That’s Kathleen –  
she always found  
room for everyone  
to play. ■

In memorIam
Kathleen Rainwater-Stanton

by Ellen Naylor

Kathleen Rainwater-Stanton
Jan 10, 1958 – Jan 25, 2013
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■ Spotlight on Members

Vikki Bell

Member Spotlight:  

I always wanted to be a librarian–I loved 
reading, holding a book, turning the 

pages, mulling over words and phrases. 
I completed a degree in arts, then post-
graduate studies in librarianship with 
the aim of working in Australia’s biggest 
library–the National Library (NLA). This, 
I thought, was a place where I would be 
able to read books to my heart’s content.

At the NLA I experienced a wide range of 
duties, first in cataloging, then indexing 
and abstracting articles from magazines, 
newspapers, and books for APAIS 
(Australian Public Affairs Information 
Service). After that, as part of “Selection 
and Acquisition,” I worked in enhancing 
the many collections outside of the legal 
deposit arrangements. I also served at the 
main reference desk, helping the general 
public and staff from other libraries.

of the organization’s knowledge base.

Motherhood beckoned, and it was time 
to slow down. I took a role indexing 
and abstracting for a membership 
organization. I was then recruited again 
into a management consulting firm. 
Here my role was trainer and facilitator in 
supporting the research needs of people 
looking for work after redundancy–until, 
ironically, my own position was made 
redundant.

This is when the idea of Bellinform was 
created, to practice what I had been 
preaching, with the view of building a 
portfolio career.  

I managed to market myself back into 

I was promoted to the Australian 
Bureau of Statistics (ABS) and managed 
a large team responsible for selection, 
acquisition, cataloging, and making 
accessible the library’s collection. I 
missed the reference work, so I made 
myself available to assist in the research 
area of the library, helping bureau staff 
find the information they needed to 
fulfill their own roles.

Returning to Sydney I was offered a 
position as a project manager at the 
Australian Tax Office (ATO). I learned 
project management skills, honed my 
communication styles (both verbal and 
written), managed more people, and 
monitored budgets–but unfortunately I 
had nothing to do with books.

At the first opportunity, I moved back into 
libraries as the corporate librarian at the 
Australian Stock Exchange. In a time of 
library closings, I demonstrated the value 
of this collection, hired staff, and added 
services and value to the running of the 
Exchange. Along the way I undertook 
more study in order to appreciate the 
material I was researching and handling.

I was head-hunted by a global executive 
search firm as research director for its 
Australian operation. Here I gathered 
specific information on industries, 
companies, and people, assisting with 
business development, assessing 
potential candidates, and ensuring that 
the information gathered became part 

Vikki Bell
Bellinform Research
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Committee Spotlight: AIIP Inquirers Committee ■

the management consulting firm in a consulting capacity. I 
ran training sessions on research for job search and on using 
social media. I was also frequently called upon to undertake 
due diligence into companies, industries, and the business 
environment for people at very senior levels.

As people came through this organization I impressed them 
with my research, and they would ask for my assistance when 
they landed new roles. I was remembered and recommended 
for my fun approach to teaching people better ways of using the 
internet. My business grew from there. 

Bellinform takes on all manner of qualitative research requests in 
the area of business, using the internet and specialized databases. 
I run workshops on using LinkedIn, and I am often asked to fill in 
as a locum or substitute when libraries are short-staffed or need 
additional capacity for special projects. I have been involved in 
editing large manuscripts (700+ pages) and small articles for 
journals, and generally enjoy every project I take on. 

I still read books–as a reviewer and as an active member of 
several book clubs. I also serve on multiple committees and am 
sub-editor for AIIP Connections. Look me up at au.linkedin.com/
in/vikkibell.    ■

Bibliogo is powered by the document delivery mavens at www.reprintsdesk.com

The all-in-one  
Scientific & Technical Document  
Management Solution:

Reference management with auto-assisted curation

Aggregated alerting & intelligence monitoring

Collaborative writing for publications

Personal & workgroup document collections

Fast document delivery & reprints ordering

Compliant external article distribution

 And now…

Discovery via full-text search

Learn more at www.bibliogo.com

NEW

Best Online Science or Technology Category

Committee Spotlight:  
AIIP Inquirers Committee
The Inquirers 

Committee is currently 
comprised of Amelia 
Kassel, Julia Parker, 
Christine Hamilton-
Pennell, Eiko Shaul and is 
chaired by Jan Sykes. The 
role of the committee is 
to contact persons who 
have inquired about 
the Association through 
visiting the web site and 
completing the form at 
www.aiip.org/Inquiry. 
Occasionally an inquirer 
will telephone or e-mail the 
office directly.  If questions cannot be answered with that initial 
call, the caller is referred to our committee and we contact them. 

On a monthly basis, the office sends a spreadsheet with contact 
details for inquirers. We divide up the 15-20 names among 
the five of us and reach out to these potential members via 
e-mail. In our introductory message, we point out membership 
benefits, mention resources available at the website, encourage 
them to join, and offer to answer any questions they may 
have.  Prospective members indicate on the form whether they 
are already in business or if they are just thinking of starting 
a business as an independent information professional, so 
we customize the email messages according to the status of 
the inquirer. Occasionally, inquirers will respond to our initial 
outreach but that is not often the case. We are glad to note 
that we frequently see a couple of persons become members 
during the course of the month in which they completed the 
inquiry form—even before we receive the inquirers spreadsheet 
at the end of the month. We are also happy to note that the 
Association draws interest from all over the world.

The public profile of many of our members and the efforts of 
all the Membership Development committees contribute to 
planting that seed of entrepreneurial thinking and curiosity 
about developing an independent business in the minds of 
information professionals with a range of skills and expertise. 
Our team welcomes suggestions from colleagues about how we 
can make the initial contact with inquirers even more effective in 
adding members.   ■

Jan Sykes

http://au.linkedin.com/in/vikkibell/
http://au.linkedin.com/in/vikkibell/
http://www.bibliogo.com
http://www.aiip.org/Inquiry


master of science in

information 
and knowledge 
strategy

ce.columbia.edu/i4
columbia information knowledge strategy

16-month accelerated 
executive format

apply now for fall 2013

Acquire the tools to drive growth, 
productivity, and societal impact 
through information management  
and collaboration.

change management  |  collaboration 
information architecture and taxonomy 
tacit knowledge-sharing 
business analytics  |  enterprise-wide systems 
social media  |  program leadership 
merging business and knowledge strategy

Lead with the knowledge advantage.

http://www.ce.columbia.edu/i4
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When I launched my business as 
an independent information 

professional back in the later part 
of 2010, I wanted to draw upon my 
educational background in business 
management and human resources. I 
first broke into the information research 
field in the early part of 2010 as a part-
time research and analysis assistant for a 
friend’s company. As I worked on various 
research projects, I quickly learned that I 
loved doing research. I wanted to know 

By Ken Watson, Watson Knowledge Services, LLC

more about how I could expand my 
researcher career. I began poking around 
on Amazon.com for books to read and 
that is when I came across Building and 
Running a Successful Research Business by 
Mary Ellen Bates. With that book, I began 
planning and plotting my entry into 
the independent information research 
arena. I did my due diligence, formed 
my business and marketing plans, and 
set aside funds. By the end of 2010, I was 
ready to go out on my own. 

However, by the end of 2011, I had 
quickly learned that breaking into 
the human resource industry with my 
research business was not an easy feat. 
I got a research project here and there, 
but nothing of a sustainable level. Part 
of my difficulty: I still had not identified 
that unique special service that would 
make me stand out from the pack. What I 
needed was a game changer, that special 
something. Unbeknownst to me at the 
time, one of my marketing tools was 

Game Changer:
How I Found My Business Niche
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■  Game Changer

going to be that game-changing special something.

One day while eating lunch at a local café, I was working on my 
laptop checking the day’s latest happenings on my social media 
newsfeeds. While checking out my feeds, I got that wonderful 
(not) paranoid feeling of being watched. After some time 
had passed, the person sitting at the table next to me finally 
introduced himself and apologized for his stalkingness. 

We struck up a casual conversation, which led him to ask what 
I was doing with all the different social media sites he saw me 
bouncing around on. I gave him a quick, five-minute overview 
of what I was doing. After my run-down, he told me he is a 
commercial real estate developer who owns, or is a partner in, 
several small local businesses. As he talked (vented, really) to 
me, I learned of his frustrations with the social media marketing 
efforts he tried to use for his businesses. Totally flummoxed, he 
wrote social media off as a failure.

With that, I switched into researcher mode, and started asking 
questions. During the interview process, I dug deep into the root 
causes of his frustrations. I learned his social media strategy: if 
you post it they will come. He was posting material on multiple 
platforms, but no one was showing up to read the material. So, 
sitting together in the café, I pulled up his sites on my laptop 
and began to map out a potential marketing strategy plan. 
We checked out similar business web sites to see what those 
companies did, and before you knew it we had the groundwork 
for a social media game plan.

At that point, we agreed to talk in a few days, after I drafted 
an official proposal and budget for him. When I submitted the 
proposal to him for review, we came to agreement. We then 
embarked on a six-month, labor-intensive ride. I did market 
research and analysis, developed a social media strategy for 
multiple platforms (Facebook, Twitter, LinkedIn, Google+, 
among others), and provided daily social media management 
services for him. I also provided him with one-on-one coaching 
– coaching sessions that helped him gain the knowledge and 
confidence so that by the end of the six-month marker, he was 
able to take over the controls of his own accounts. Presently, we 
meet once a month to review the previous month’s activity and 
to map out the next month’s strategy.

From that fateful game-changer of a meeting in the café, I have 
learned many things. I learned my own style of interviewing. 
I learned that anyone you meet can be a potential client – or 
can connect you to someone who can be a potential client. 
As I mentioned earlier, my client is a commercial real estate 
developer who helps people find locations to launch their 
businesses. In the process, he makes it a point to ask them about 

their social media marketing 
plans – and refers them to me 
for further assistance. He has 
become a great source for 
referrals. The services I provided 
to him became the groundwork 
for the services I provide to all 
my clients. Perhaps the most 
important thing I have learned 
from the game-changer 
meeting in the café: I always had 
that special service to offer, all I 
needed was a slap upside the head to see it.   ■

Ken Watson, a social media and business information consultant, is the 
president of Watson Knowledge Services, LLC. He can be reached at ken@
watsonknowledgeservices.com or 281-758-5183.

Ken Watson

mailto:ken@watsonknowledgeservices.com
mailto:ken@watsonknowledgeservices.com
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For the last two weeks of September 
2012, I traveled with my husband 

Dave Peck to Italy to see Rome, the towns 
where my grandparents emigrated from 
(Itri and Guarcino), and the Amalfi Coast. 
I travel light and wanted to take along 
exactly what was needed for the trip–no 
more, and no less. 

Gadgets 
Here is what we took with us:

• A Europe-enabled Verizon LG 
Android smartphone. This was 
much lighter and more compact 
than my U.S. Android phone. We 
used it mostly to make calls to our 
offices back home and to potential 

distant relatives, whom I called 
out of the blue using the Pagine 
Bianche (White Pages). The cost 
was not cheap–the total to initiate 
the Europe plan and acquire data 
storage was about $55. 

• A Kindle Fire loaded with seven 
books from local libraries. I was  
very optimistic that I’d read them  
all on the long flights over and back, 
but Air France has great media for 
viewing at one’s seat, so I read less 
than I thought I would. However, 
the Kindle came in handy when jet 
lag hit the first night in Rome and I 
could read without turning on the 
light. We were just too tired to do 

much reading most nights when we 
returned from a day of sightseeing. 

• Acer netbook. We used this to 
check email and to access the web 
for museum hours, metro info, etc.  I 
know I could have used my Kindle or 
the smartphone, but I love that little 
netbook. I also faithfully wrote a trip 
diary on it in Word each evening. 
That would have taken much more 
time on the Kindle. I also used the 
netbook with Google Translate to 
create Italian scripts for when I called 
relatives who spoke no English. 

• GPS. We did not need a car during 
the eight days we were in Rome, but 
we reserved one here in the U.S. and 

Staying Connected While Traveling in Europe 
By Deb Hunt, Information Edge
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picked it up at the Stazione Terminali (main train station) on 
our way out of Rome to the countryside to visit Guarcino, 
which has only one bus in and out each day. I don’t think we 
would have made it out of Rome to the highway without 
the GPS. It sure came in handy and had a very proper British 
accent. The only time it failed us was in Formia, when it had 
us going in circles down very narrow alleys. (Note: We had a 
diesel Volvo and gas was about 1.82 euros a liter, or $9 per 
gallon.)

• Digital camera. We took our trusty Olympus FE-280 8 
megapixel camera. We didn’t need extra storage, as I 
offloaded photos every evening to the netbook. We never 
had to charge it, though I brought along the charger.  

• Voltage adapter. A friend who travels to Europe every 
summer loaned me her very cool cube voltage adapter 
that works in some 150 countries. It is like a 3D jigsaw 
puzzle and you pull out just the part you need. We used it 
every night for charging devices. It also has two USB ports, 
which came in handy. The device is called Global Adapter 
with 2 USB Ports. Brookstone.com sells it: bit.ly/TQf41c. 

We both left behind our U.S. phones, though, on a future trip, 
I’d probably buy a disposable phone from Craigslist or eBay and 
add minutes from a phone card that all the Italian Tabacchi sell. 

(Tabacchi are tiny stores that provide everything from metro 
tickets to toothpaste, and are staffed by the most helpful people.)

I’m glad I didn’t lug along a regular laptop. They are too heavy.

Verizon Arrangements 
Dave had called Verizon ahead of time to get the Europe-enabled 
phone set up and mailed to us. They wanted to FedEx it the day 
before we left, but we were uncomfortable with that and asked 
that it arrive three days early. We didn’t want to take any chances 
that it wouldn’t arrive on time.  Of course, Verizon also had extra 
charges for Europe. We really got dinged on roaming charges, 
which were almost $1 per minute. I thought the idea of a global 
plan for the trip was to avoid roaming charges. We should have 
asked for more detail before we left. The bill for 15 days came to 
about $420 total–not something we had budgeted for. 

Connections
We weren’t able to connect while flying. Even though we had 
enough miles to fly first class or business class, our partner 
airline told us that Air France doles out only economy class seats 
to partners. There were neither outlets nor internet access in 
economy; I’m not sure about first or business classes. I did write 
in my ejournal on my netbook, but was not on it that much, so 
power didn’t run out. 

Connecting was never a problem in any of the hotels we 
stayed in. At our Rome hotel, they changed the user name and 
password every 48 hours, so that meant stopping in at the 
front desk every two days to get a copy of the new ones, and 
they were long. We often stopped to get stuff out of our safety 
deposit box, or had questions, so we were stopping by anyway. 

In Formia and St. Agnello on the Amalfi Coast, we simply needed 
a password. The night before we flew out of Rome, we stayed 
in Fiumicino out by the airport. We could not get a connection 
the whole time–their connection was down and their ISP didn’t 
seem to have a 24-hour helpline. A few of us gathered in the 
small lobby and commiserated since no one could get any 
connection on phones, netbooks, or other devices. 

The easiest place by far to connect was at the Ibis Paris at the 
Charles DeGaulle Airport. Neither a user name nor password was 
required to log on, so it was easy and fast.  ■

Deb Hunt is the owner of Information Edge. Contact her at dhunt@
information-edge.com.
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http://www.plunkettresearch.com
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Going Local ■

GoinG LocaL:  
A Research Project

By Lorene Kennard, Walnut Avenue Research

Do you know what percentage of 
people in your county own cars? 

What about the number and type of EMT 
calls in your area? Foreclosure numbers 
have been in the news a lot, but what 
about the number of housing units in 
your area without a mortgage? Usually, 
we work on projects for clients who are all 
over the country, or even the world. Most 
projects are interesting, but it is not often 
that the information is directly relevant 
to us. I recently had the opportunity to 
research information about my county for 
a client in my town.

The Community Foundation of Grundy 
County is a privately funded non-profit, 
non-political organization that brings 
together (and partners with) local non-
profits and non-profit groups, citizens, 
governmental organizations, the 
business community, and civic 
organizations. Almost a 
year ago, the executive 
director of the 
foundation contacted 
me about working 
on a project called 
Vital Signs. The foundation 
wanted to take the temperature, so 
to speak, of ten topic areas in Grundy 
County: economy, employment, housing, 
health, environment, 
education & learning, 
transportation, 
safety, financial 
health, and social 

each topic that may be useful for others 
researching local information.

Economy
The Illinois Department of Revenue 
had detailed information by county on 
equalized asset value by year, category 
and percentage changed. I found a 
beautiful chart of the state of Illinois 
color coded by county showing EAV 
growth. My client loved this chart. The 
Department of Revenue also had sales 
tax growth by segment, so one could 
see how local businesses have grown 
or not. In my county, 78% of the land is 
devoted to farming. The U.S. Census had 
a breakdown on the size of area farms, 
including their market value.

Employment
The local economic development group 
provided numbers on the largest 
employers in the county, but the U.S. 

Census Bureau American 
Community Survey had 
numbers on type of worker, 

such as government employee, 
manufacturing, retail, education, 

construction, etc. The 
Illinois Department of 

Employment Security 
provided a breakdown of 

numbers of employees within these 
categories.

Lorene Kennard

health. The foundation wanted to see 
what areas they could philanthropically 
impact the most.

Where to begin with a project this large? 
The first step was to see what had been 
done in the past, so I reviewed the pile of 
reports the foundation gave me. These 
reports were full of information gathered 
over the years from local economic 
development, public health and other 
organizations. Most of these reports were 
not online. I pulled out the pieces of 
information I needed and found updated 
information when it was available. Then, 
I dug in and went topic by topic. Here are 
some of the highlights of 
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Housing
Housing information seems like the easiest information to find as 
it is all over the news. But, to find hyper local information was not 
quite as easy. The U.S. Census Bureau’s American FactFinder had 
detailed numbers on housing units with and without a mortgage, 
occupied or vacant, as well as owner occupied or rental. The U.S. 
Census Bureau’s American Community Survey showed mortgage 
as a percentage of income.

Health
The U.S. Census Bureau’s American FactFinder provided a 
breakdown of the number of people who have health insurance 
by group coverage, private policy, public health insurance, or no 
health insurance. Both the Grundy County Health Department 
and the Illinois Department of Healthcare and Family Services 
offered a goldmine of information by county on Medicaid, 
number of smokers, number of childbirths, causes of death by 
type, and mental health services. The Illinois Department of 
Public Health had numbers, by county, on obesity and hospital 
admissions by type—as well as EMT calls by type.

Environment
The Illinois Environmental Protection Agency tracks air quality by 
county, and tests the rivers and lakes for water quality. The test 
results are available (of course, if you use these local waterways 
for recreation, you may not want to know those results).

Education and Learning
The Illinois State Board of Education provided the operating cost 
per pupil and the per-capita tuition numbers. They also track 
high school dropout rates. The U.S. Census Bureau’s American 
FactFinder showed educational attainment numbers of high 
school diplomas, and college and advanced degrees.

Transportation
The U.S. Census Bureau’s American Community Survey provided 
the number of people in the county who own cars. 

Safety
The Illinois State Fire Marshal’s office tracks fires by type. City 
police departments and county sheriff offices track number of 
citations and events by type.

Financial Health
USA.com and the U.S. Census Bureau’s American Community 
Survey provided income numbers by male/female, individual, 
and household. Also, the U.S. Census Bureau’s American 
Community Survey had real estate taxes by mortgage status. The 
cost of county government and the court system was found in 
the county board budgets.

Social Health
The U.S. Census provided information on poverty levels by 
families, married, female head of household, etc. The Illinois 
State Board of Education tracks the number of school children 
eligible for free or reduced lunch.

When researching local information, your two best research friends 
are the U.S. Census and Research on Main Street: Using the Web 
to Find Local Business and Market Information by Marcy Phelps. 
I referred to Phelps’s book when I could not find who tracked 
a piece of information. Often, what I was looking for would be 
found somewhere in the U.S. Census; the census holds a wealth of 
information. Local, county and states all have health departments, 
tax offices, EPA units, etc., who track a lot of useful information. It 
can take some time on the phone to find out if the local, county or 
state office has the information you need. To obtain information, 
some government offices require Freedom of Information Act 
(FOIA) forms which can take a few weeks to turn around. Since my 
project was local, I was able to go directly to the county board, the 
hospital, and the local police departments myself to pick up reports. 

A word of caution about local information: much of it is not 
updated every year. My client was concerned about some of 
the older information. The beautiful color-coded graphic of the 
state I mentioned earlier I found in a publication from three 
years ago. The person at the Illinois Department of Revenue who 
made the chart told me the chart is only updated every four 
years and the info is lagging three years in the way it is tracked. 
Another caveat: the way data is tracked can change. In my area, 
the police and sheriff started tracking data differently a few years 
ago. So, citations each year for the last five years are not entirely 
comparable because of the change in the tracking.

There were a lot of moving parts to this project and it 
took several months to fully complete. It helped that I was 
researching my own county; I knew some of the people at the 
departments that had the information I needed which made 
it easier to cut through red tape. That I was based locally was 
cost-effective for my client—I could literally walk to some of the 
sources. It would be difficult, but not impossible, to do this type 
of a large-scale project for another area of the country. 

Finding local information is a very interesting type of research, 
especially if you are researching your own area.

Update: Since this article was written, the local newspaper is using 
Lorene’s project as the basis for the annual progress edition. ■

Lorene Kennard is the principal of Walnut Avenue Research.  She 
can be contacted at info@walnutavenueresearch.com or www.
walnutavenueresearch.com.

mailto:info@walnutavenueresearch.com
http://www.walnutavenueresearch.com
http://www.walnutavenueresearch.com
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Twitter has now become a mainstay in online communication. 
Many people have opened Twitter accounts, gotten their 

Twitter handle, and then tweeted for some period of time. 
Invariably, however, they slow down posting and many become 
inactive. I’ve been through that process and I’ve asked others 
about why they had become less active or inactive on Twitter. 
One of the most popular answers is “I don’t know what to tweet 
about.” Another frequent answer is that it takes too long to surf 
the internet to find something worth posting and then post 
it. I’ve found a way to overcome both of these objections. This 
method also helps deal with the newsletters and blog emails 
that tend to accumulate in your inbox.

My Email Problem
Like many people, I subscribe to quite a few blogs, and their new 
posts (or at least links with part of the post) appear in my email. 
I check email every day—usually multiple times a day—but I 
don’t always go out to the various websites that help me keep 
up with news in my areas of interest. My morning email routine 
is to take care of any urgent or personal email first, then turn my 
attention to those blog subscriptions or newsletters. 

One of the problems, however, is that I can become easily 
distracted: I find many of these items interesting and worthwhile 
reading. Sometimes I find that I have spent several hours reading 
rather than working on the important tasks of the day. If I leave 
emails in my inbox marked as read, I never get back to them; 
if I leave them unread, my inbox is soon overflowing, and it is 
difficult to find what I want. I needed a solution. 

Here are the requirements I defined in developing a new process:

1. It had to be quick and easy.

2. It had to allow me to come back easily to articles I wanted 
to read.

3. It had to allow online and offline access to articles, both on 
my work computer and my mobile devices.

4. It had to easily allow subsequent access to information at 
a later date.

My Pocket Solution
After searching for quite a while I finally hit upon a solution 
that works for me. I use a web service called Pocket (getpocket.
com/). Formerly named ReadItLater, Pocket installs an 
extension or bookmarklet in the menu bar of your favorite 
browser, which allows you to easily and quickly add any articles 
you come across while surfing the net to a Pocket queue for 
later reading. When you are on a web page you wish to read 
later, you simply click on the button in your browser or choose 
the bookmarklet from your bookmarks; when you are signed 
in, it saves that page to your Pocket. It is very quick and easy 
and so met my first criterion. It allows me to view the articles 
I’ve saved for later in one place (called Home) on either the 
website or in a mobile app available for iPhones and iPads as 
well as Android phones. Regardless of what brand or operating 
system you have for your mobile device, Pocket supports it, 
though for phone systems such as Windows or Blackberry, the 
web interface is recommended. 

When reading articles, there are two different views. With the 
article view within Pocket, you see only the article without other 
distractions (ads, sidebars, headers, etc.) found on the normal 

By Edward Vawter, QD Info Services

Posting Consistently to Social Networks  
Without Wasting a Bunch of Time

http://getpocket.com/
http://getpocket.com/
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web page. The second option is the full 
webpage as it would appear normally 
in your browser. Within Preferences, you 
can select a default view or allow the 
application to choose the best view. You 
may tag the article with keywords to 
help you retrieve the article later, mark 
a read article with a checkmark, star it 
as a favorite, delete it, or share it with a 
wide variety of services and applications, 
currently including Facebook, Twitter, 
email, LinkedIn, and 17 others. 

Buffering Posts
Pocket supports two other services that 
are a necessity for me: Evernote and 
Buffer. I use Evernote as a storehouse 
of any information I want to save for 
later reference but Pocket provides the 
convenience and security of storing in 
multiple applications. Buffer (bufferapp.
com/) is my central location for sharing 
articles and posts with various social 
networks. This is where the productivity 
in tweeting consistently is achieved.

I couldn’t live without the Buffer web 
service. Buffer lets you collect posts to 
various social networks and schedule 
them for release over time throughout 
the day or week. You have total control 
over how often posts go out. A free option 
allows you to connect Twitter, Facebook, 
and LinkedIn and have up to 10 items in 
your buffer. By paying the very reasonable 
price of $10 per month you can add up to 
twelve accounts from four different social 
networks (Facebook Pages, Facebook 
Profiles, Twitter, and LinkedIn), keep 
an unlimited number of posts in your 
queue, and add two other people to help 
administer your Buffer account. 

Within Pocket, you can find the article 
you want to share and then choose 
to share it with Buffer. A dialog box 
appears, allowing you to add or edit the 
link, as well as choose which accounts 
you would like the information to go 
to. Select Done and it is submitted 

to your Buffer queue. You can access 
Buffer from either its web interface 
or from mobile apps for Android and 
iPhone. (There are also other apps and 
browser extensions that can interact 
with Buffer.) Items added to the queue 
are automatically added at the end, but 
once in the mobile app or webpage, 
you can change the order in which they 
will post, as well as edit or delete items 
that are waiting to be posted. Just drag 
and drop the item to the top of your 
list if it is time-sensitive, or anywhere to 
change the order. If your queues happen 
to be empty, Buffer will even suggest 
something interesting to tweet.

Productivity in Posting
The combination of Pocket to quickly 
capture content for future use and Buffer 
to schedule posts to several accounts 
at once can lead to a consistent social 
media presence.

How can the process help save time?

• You no longer have to go looking 
for content to share just when it is 
time to post.

• You have a central repository of 
articles in Pocket for future sharing. 

• You no longer have to visit each 
social network to post the same 
information. Post once to Buffer 
and let it take care of pushing 
the information out to the social 
networks you choose.

• You can post selective information 
for different audiences on each 
social media account.

• Buffer posts the content at the 
times of your choosing, so you only 
have to go through this process 
once a day.

Here are the steps I now use for tweeting 
and posting to my personal and business 
Twitter accounts, my Facebook profile, my 
Facebook business page, and LinkedIn:

1. Find content for potential sharing 
and save it to Pocket. (Tip: In 
addition to my email subscriptions, I 
also use If This Then That (IFTTT.com) 
to get good posting content into my 
inbox and then into Pocket.)

2. Go to Pocket (either web or mobile 
app) and choose articles I want to 
share.

3. Click on the option for Buffer.

4. Choose the accounts I want to 
share to.

5. Edit or add to a posting.

6. Click Done. Buffer takes care of  
the rest.

I’ve used this process successfully for 
quite some time now. From going 
through my email to capturing the 
content to posting, it takes about 10-20 
minutes each day. I like the ease with 
which I can choose articles to share and 
the ability to share it with whichever 
social networks I want. ■

Ed Vawter (qdinfo@comcast.net) is the owner 
of QD Info Services (www.qdinformation.com).

Edward Vawter
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Call for Nominations
AIIP Member Awards

AIIP is pleased to announce a call for nominations  
for the 2013 AIIP Sue Rugge Memorial Award.

Send your award nominations, or 
questions, to Richard Torian, Awards 

Committee Chair, at rltorian@msn.com. 

Sue Rugge Memorial Award
AIIP is pleased to announce a call for nominations  

for the 2013 Sue Rugge Memorial Award.

Take this wonderful opportunity to nominate a deserving AIIP colleague who  
meets the requirements for this prestigious association recognition.

Winner will be announced at the AIIP Annual Conference  
to be held in Denver, Colorado, USA, April 3-7, 2013.

A $500 cash stipend awarded to a Full member of  AIIP who has significantly  
helped another member through formal or informal mentoring.

Details about the award can be found at this site:   
http://www.aiip.org/content/sue-rugge-memorial-award.

The deadline for nominations  
is March 8, 2013.
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Contact Amelia Today to
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Research Business

Amelia Kassel
Recognized Teacher, Trainer, 
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An Information Professional 
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Debra Fine is a very successful business 
woman who makes her living giving 
keynote addresses all over the world—
which she loves doing. Her major topic 
is the Art of Small Talk, the title of her 
blockbuster book. She will deliver our 
first keynote at the 2013 AIIP Annual 
Conference in Denver on April 5.

Like many AIIP members, Debra is an 
entrepreneur who has been persistent 
and has jumped on new opportunities. 

By Ellen Naylor, the Business Intelligence Source, Inc.

AIIP Annual Conferece Keynote Speakers: 
Debra Fine and Erika Napoletano

Debra started her professional life as an 
engineer, and once she had children was 
a stay at home Mom. When her children 
were 4 and 3, she got divorced and 
had to find a way to keep food on the 
table and raise her children. She took a 
number of jobs, but it was an ad in the 
Free University catalog looking for a 
teacher of small talk that would change 
her life. She thought only weirdoes like 
engineers would have this problem, 
not ordinary people. She got the job 
and within a year, one of her students 
asked if she could shorten the class to 1 
hour and be a keynote for the Municipal 
Clerks of Colorado Conference in 
Keystone. When asked what her fee was, 
she asked, “What is your budget?” and 
a new career was spawned. This was 18 
years ago.

Debra learned how to run this business. 
She developed cold-calling skills and, 
on a shoestring budget, built up her 
business with no brochures or videos 
in its first 5 years. People at her talks 

started to ask, “Where is your book?” 
She self-published The Fine Art of Small 
Talk in 2002. In her determined style, 
she moved copies by getting on TV 
and radio shows and in magazines and 
newspapers. She was so successful 
marketing her book that there was 
competition among publishers for it. 
In 2005, The Fine Art of Small Talk was 
published by Hyperion. By now, Debra 
had a book agent and had hit the big 
time. She made enough money to pay 
insurance and put her children through 
college. Debra’s books have been 
translated into many languages and she 
travels worldwide to give keynotes. She 
loves travel, which gives her and her 
husband a chance to experience bike 
tours every year in a different country. 

Debra refers to small talk as the 
“appetizer for the relationship.” Her 
premise is, “Every conversation is an 
opportunity for success.”  When meeting 
people, rather than thinking, “I hope 
that I hit it off with this person,” think, 

Debra Fine

mailto:amelia%40marketingbase.com?subject=AIIP%20Connections
http://www.debrafiine.com
http://www.amazon.com/Fine-Art-Small-Talk-Conversation/dp/1401302262
http://www.aiip.org/content/conference
http://www.aiip.org/content/conference
http://www.youtube.com/watch?v=QN_wGpnBNrk
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“How can I make this person feel comfortable with me?”  Debra 
will share many tips to promote constructive and friendly 
conversation as well as conversations to avoid. Approaching new 
people with conversation can open the doors to new business, 
speaking gigs, publishing 
opportunities, and so 
much more. 

Erika Napoletano: If 
someone had asked 
Erika as a kid if she would 
someday be helping other 
people for a living, she 
would have said, “No.” 
She was going to be an 
attorney.

Before the recent recession, 
Erika worked about an hour a day pulling in a six-figure income 
doing financial investment work. In her copious amounts of 
spare time, through e-Lance, she pursued writing, her first love. 
It paid peanuts and she loved it.

When the real estate market crashed in 2008, her company gave 
employees a 40% cut and she left the next day to pursue her 
dream. She took a job as a junior copywriter in a tiny ad agency 
in Las Vegas. She made $33K after taxes, worked 60 hours a week 
and loved her work. Along the way she discovered Twitter which 
she showed to her reluctant boss. Before she knew it, her boss 
said that Erika would be developing a client’s Twitter strategy. 
Thus, she got into social media through baptism by fire. It was 
through this agency experience that Erika realized that she was 
good at telling stories that engaged people and she loved it. 

Erika moved to Denver to work for a real estate start up. When 
they ran out of money, she quit and did some soul searching, 
since she had depleted her savings. Determined never to let 
someone else be in charge of her livelihood, she founded 
RHW Media—which helps people get unstuck from annoying 
problems and issues that are holding them back from being 
who they are. She shakes people up and gets them to honestly 
represent their brand, attracting the right following—while not 
even trying to attract those who won’t like their brand. 

Erika has written two books, most notably The Power of 
Unpopular, where the reader learns how to create a lovable 
yet highly polarized brand that the right audiences will love 
and everyone else will walk away from. Erika is a columnist for 
Entrepreneur Magazine and American Express OPEN forum. One 
of her key public appearances was in mid-2012 as a TED speaker 
in Boulder.  

Erika loves her work and doesn’t just consider it a J.O.B. She 
loves to tell stories and hopes that through her stories others 
will learn from her mistakes. One of the rewards she treasures is 
when someone comes up after her talk and says, “You’re the only 
person who’s given me the ability to give myself the permission 
to be me.”

Branding is a continuous journey for the entrepreneur. People 
around you have great ideas for you. You just need be open to 
them, to listen and adopt the good ones. Erika helps brands 
become human—because there’s no such thing as B2B or B2C. 
Business is always H2H—human to human.

In fact, Erika is rebranding presently. She is changing her identity 
from Red Head Marketing to Erika Napoletano. She doesn’t want 
to be pigeonholed into only media gigs. She also realizes that 
she is her brand. 

In her keynote, Debra Fine will teach us how to engage in small 
talk, which can often open the door to future business since 
people like to do business 
with friends. Erika will help 
us dig in and identify our 
brand so we can attract the 
right targeted audience 
and ignore the rest. 

Both keynote addresses 
will be on April 5, and 
each speaker’s book will 
be distributed among all 
attendees. See you at our 
AIIP Conference in Denver 
April 3-7, 2013.  ■

Ellen Naylor is the principal at The Business Intelligence Source, your 
one-stop shop for competitive intelligence.  Contact her at answers@
thebisource.com or www.thecisource.com.

Ellen Naylor

Erika Napoletano

http://erikanapoletano.com/
http://www.amazon.com/Power-Unpopular-Building-Audience-matters/dp/1118134664
http://www.amazon.com/Power-Unpopular-Building-Audience-matters/dp/1118134664
http://vimeo.com/57281116
http://vimeo.com/57281116
mailto:answers@thebisource.com
mailto:answers@thebisource.com
http://www.thecisource.com
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I don’t normally expect erotica to be a part of my professional 
conference-going experience, but it was at the 2012 Frankfurt 

Book Fair. The world’s oldest and largest book trade show was 
abuzz about Fifty Shades of Grey, the romantic and explicit novel 
that, with two sequels, has become a worldwide best-seller, at 
reportedly 90 million copies. That’s a high volume of sales by 
any measure, but the interesting and exceptional fact is that 
this E. L. James novel began life as a serialized potboiler on the 
Internet before it was picked up by The Writers’ Coffee Shop, an 
Australian virtual publishing house. It was then issued as a POD 
(print-on-demand) title, with sales 
fanned by social media. Then came 
translation into at least 30 languages 
and multinational distribution. This 
case has removed any lingering doubt 
about the value of the Internet in 
the creation, discovery, distribution, 
and marketing of all books, not just 
ebooks. Ebooks, by the way, are now 
estimated at between 15% and 20% 
of the trade book market, according to 
Richard Charkin (Bloomsbury), while 
academic publishing is 90% digital.

Frankfurt is a huge show, devoted to all aspects of the 
content industry. Held in the gigantic Frankfurt Messe, which 
encompasses 500,000+ square meters, it customarily brings 
together 200,000 people—publishers, booksellers, agents, film 
producers, hardware and software providers, and authors. More 
than 100 countries are represented in 7,300 exhibits that cover 
169,000 square meters of space spread throughout six buildings, 
each with two or three stories.

I spent a large part of the three days of the trade fair in Building 
4, headquarters for STM, Academic Publishing and Specialist 
Information as well as three of the six Hot Spot presentation 
areas. Springer, EBSCO, ProQuest, and Wolters Kluwer all had 
large spaces in Hall 4.2. There is a difference in the stands that 
these companies offer at Frankfurt and at SLA, for example. 
Missing are the numerous computer stations provided to show 
attendees how to retrieve information from the databases. 
The Frankfurt focus is on attracting content and negotiating 

By Susanne Bjørner

Frankfurt Book Fair

Suzanne Bjørner
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deals to get data in, rather than on how to get it out. Successful 
negotiations are celebrated with style and enthusiasm—it seems 
as though every company, whether established or up-and-
coming, has a stash of champagne bottles stored on site to break 

out at 5:00 PM, if not before.

Hall 8 is another important venue, 
for it contains exhibits from “the 
English-speaking world,” such as 
Amazon and Google—but not 
Barnes & Noble, which was in 
Hall 6.1, home to International 
Publishers and the Mobile 
Hotspot. Interestingly, Barnes 
& Noble, which has already 
expanded to the UK, currently 
sells in 18 languages, and is on its 
way to wider globalization—did 
not list itself under that name—
instead choosing to call itself 
“NOOK developer.” 

The most surprising exhibitor for me was CERN, the European 
Organization for Nuclear Research, which demonstrated an 
LHC (Large Hadron Collider) time tunnel (coming tie-in with the 
Finnish company Rovio, producer of the Angry Birds app). CERN 
also presented an exhibit case showing the first World Wide Web 
server, together with a copy of a March 1989 paper “Information 
Management: A Proposal.” “Vague, but exciting” said the hand-
written note by Tim Berners-Lee’s supervisor on the top of the 
document that lead to the World Wide Web. (See http://info.
cern.ch/Proposal.html) 

Frankfurt serves as an important venue for knowledge 
exchange, with more than 3,000 learning and ceremonial events. 
Three educational frameworks are featured prominently. The 
SPARKS stages in the STM and English-speaking halls offered 
presentations, interviews, and panel discussions of media trends 
and issues on topics from ePub3 to HTML5 to metadata. (The 
question in one panel discussion: When will we stop talking about 
metadata? The answer: Never!) Hot Spots, in small casual seating 
arrangements distributed throughout four halls, presented half-
hour sessions, often company-sponsored, on Digital Innovation, 
Education, Kids & eReading, mobile, Professional & Scientific 
Information, and Publishing Services. All those were free; the 
majority were presented in English (in several varieties). 

The Frankfurt Academy offered longer sessions, many with 
entrance fees. A CEO panel, “Disruption & New Frontiers,” 
was one of the free presentations sponsored by Livres 
Hebdo, publisher of an annual global ranking of publishers, 
in cooperation with The Bookseller, buchreport, PublishNews 

Brazil and Publishers Weekly. C-level execs from Google, Barnes 
& Noble, Kobo, Indiaplaza (“where India shops online”), and 
European entertainment retail giant Fnac examined the effects 
of digital plus globalization. Heard through the disruption: 

• National markets are now global: either you become 
global or you partner with someone who is.

• People who buy ebooks still buy print books.

• For some ebook publishers, kids’ books are 20-25% of their 
production.

• Color is coming to ebooks: think magazines, catalogs, 
scrapbooking.

• For global distribution, just changing the language is not 
enough.

Nothing in the book world matches the size, diversity, and 
importance of the Frankfurt Book Fair. This was my third year at 
Frankfurt, and I heartily endorse it as a meeting for independent 
information professionals. It makes you look at content and 
presentation in new ways. It connects you, intellectually and 
personally, with the wider world, regardless of which small 
portion of it you inhabit. And it is fun. For many of us, it can 
satisfy both a personal and professional thirst for information, 
content, and knowledge.

Frankfurt Book Fair
October 10-12, 2012 (professional) 
October 13-14, 2012 (general public) 
October 9-13, 2013 
www.book-fair.com/en/fbf/

Watch a brief, time-lapse video developed by MapsofWorld.com, 
one of the fair exhibitors.

http://www.youtube.com/watch?v=QfAviSegamY&feature=y
outu.be ■

Susanne Bjørner provides editorial services to publishers, researchers, and 
librarians from a base in Spain. Email her at bjorner@earthlink.net.

The first World Wide Web  
server in the world.

http://info.cern.ch/Proposal.html
http://info.cern.ch/Proposal.html
http://www.book-fair.com/en/fbf/
http://www.youtube.com/watch?v=QfAviSegamY&feature=youtu.be
http://www.youtube.com/watch?v=QfAviSegamY&feature=youtu.be
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When AIIP began exhibiting at the 
Online Information conference 

in London some 10 years ago, the 
conference was huge, with thousands of 
information professionals from all over 
the world filling the exhibit hall. The 
exhibit area alone took up two floors 
of the Olympia conference center. A 
three-track conference took place on the 
third floor and attracted another several 
hundred delegates. 

The intervening decade saw fewer 
attendees and fewer exhibitors. Online 
Information added free seminars on the 
exhibition floor to try to keep up the level 
of attendance for the exhibition. Several 
AIIP members were regular speakers 
at both the free seminars and in the 
full conference. AIIP’s presence, with a 
stand in the exhibition hall, raised the 
awareness of AIIP, gave our members the 
opportunity to speak to potential clients, 
and gained AIIP new European members. 

However, all that changed in 2012. 
Online Information moved from a large 
exhibition center to a hotel in central 

by Marydee Ojala, Editor, ONLINE

AIIP at London Online
London. The exhibit hall disappeared, 
replaced by a small area holding only 18 
tabletop exhibits. The only association 
with a tabletop was the U.K. library 
association, CILIP (Chartered Institute of 
Librarians and Information Professionals). 
The three-tracks remained, but were 
shortened to 2 days. AIIP’s presence was 
minimal, but memorable.

The conference began with a keynote 
speech from Cory Doctorow, best-
selling author of science fiction books—
his latest is Homeland—and co-editor of 
the BoingBoing blog. He did not discuss 
science fiction, concentrating instead 
on copyright, which he characterizes 
as part of the entertainment industry. 
He decried digital rights management 
(DRM) restrictions on ebooks and the 
stringent laws worldwide regarding 
copyright violations. Regarding the ease 
of copying in today’s technology-driven 
world, he commented, “Our moral 
character hasn’t changed, but what 
was once impossible is now trivial.” The 
attempts to criminalize something as 

simple as copying—in his view—is  
very wrong.

Futurist Gerd Leonhard, CEO of the Futures 
Agency in Switzerland, was the keynote 
for the second day. He predicted that 
information would become even more 
ubiquitous than it is now, that the cloud 
would become where we live, that privacy 
protection will require payment, and that 
big data is the new natural resource.

I found the session topics to be eclectic 
and not always well coordinated. 
The overall theme of the conference, 
“Multiple platforms, multiple 
communities—making sense in a big 
data world,” was very broad, which 
contributed to the lack of coherence. 
Two speakers from the UK newspaper 
world, Charles Arthur from The Guardian 
and Lucia Adams from The Times, 
recounted platform changes at their 
institutions as both papers migrated 
to digital formats. From the university 
world, Andy Tattersall, University of 
Sheffield, talked about how his library 
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embraced a cloud-based workplace, and Mark Hahnel, founder 
of Figshare (now part of Macmillan Digital), explained the 
collaborative power of the cloud when it comes to academic 
publishing.

One interesting session, with relevance to AIIP members, was 
about words. Fran Alexander, the BBC’s taxonomy manager, 
talked about some of the challenges the BBC encounters when 
setting up taxonomy terms and keywords. And Phil Carlisle, the 
data standards supervisor for English Heritage, reminded us that 
there are many different varieties of English, even within the U.K.

AIIP member Karen Blakeman moderated a session on new tools 
and resources for researchers—in which she shared extensive 
knowledge of web searching. The changes in our search results 
based on what the search engines know about us is an ever-
present challenge. Personalization and social media affect what 

we can discover on the web and are growth areas for the search 
engine companies as alliances develop between, for example, 
Bing and Facebook.

A final panel discussion on influence and leadership revolved 
around a topic proposed by Ulla de Stricker. Panel members 
Marydee Ojala, Bonnie Cheuk (Citi Transaction Services), Simon 
Edwards (CILIP), and Gwenda Sippings (The MDU) disagreed 
on whether the profession is becoming more fragmented. 
However, the panel did conclude that strong leaders, strategic 
partnerships, and trust played crucial roles in building a dynamic 
future for information professionals. It’s the entrepreneurial spirit 
that will be important going forward.

Although AIIP did not exhibit at Online Information and very 
few association members attended, there were some valuable 
nuggets of information to be gleaned. Dates and venue for 2013 
have not yet been announced, so we don’t know whether there 
will be more opportunities for AIIP’s participation at the next 
Online Information. I’ll keep checking the conference website 
(www.online-information.co.uk) for further news. ■

Marydee Ojala is the editor of ONLINE magazine.  Contact her at 
marydee@xmission.com.

AIIP members Claire Whayman, Marydee Ojala, and  
Birgit Bauer at the final panel discussion during  

Online Information 2012 in London.

mailto:marydee@xmission.com
http://www.batesinfo.com/coaching
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  Survey Says ■

Text Expander (for iMac)   
Attachment Tamer (for iMac)

Lorna Dean, Bedford Research 
Consultants

SocialPhone (iTunes): 
http://tinyurl.com/
SocialPhone 
FeeddlerPro (iTunes): 
http://tinyurl.com/FeeddlerPro

Elisa Ersettigh, E. E.

Mapquest  
Roboform

Nancy Taylor, Custom 
Business Services

Evernote 
BizExpense Tracker

Jocelyn Sheppard,  
Red House Consulting

Survey Says

What two apps would you 
recommend to a colleague?

HootSuite. Monitor your 
Facebook, Twitter, and 
LinkedIn feeds. 
Flipboard or Pulse News. 
Both equally good news 
apps; just really depends on your visual 
taste.

Ken Watson, Watson Knowledge 
Services, LLC

Google Maps.  It’s essentially a GPS, 
complete with voice. 
SoundHound.  Ever heard a song and 
wondered what it was? SoundHound 
helps with that. Even hum or sing a song 
and it will help identify it.

Scott Brown, Social Information Group

Dropbox.  For sharing 
documents on the go. 
Skype. For 
communication on the 
go via phone in wireless 
LAN environments

Udo Hohlfeld, INFO + DATEN

FoxFi.  Free for the 
limited version; USD$7 
for the unlocked version.  
Turn your smart phone 
into a mobile hotspot 
instantly.     
Evernote.  It helps you to remember 
everything.  You can type out or speak 
your note, or take a picture for a visual 
reminder.Jackie Papke, Eye4insight

Jackie Papke, Eye4insight

Evernote. I use it to 
record ideas, process, 
and resources. Use the 
add-on tool, Skitch, to 
take screen captures. 
I can access my information from 
anywhere. 
Skype. I use Skype for all of my internal 
and client conference calls. The quality 
has greatly improved; I have no worries 
making important calls with the service.

Erin Tripp,  
CloudScout Information Services

Got a question to suggest?  Send 
your suggested survey question to 
ConnectionsEditor@AIIP.org.

Here follows a representative sampling of the responses:

 This issue’s survey question is:

http://tinyurl.com/SocialPhone
http://tinyurl.com/SocialPhone
http://tinyurl.com/FeeddlerPro
mailto:ConnectionsEditor%40AIIP.org?subject=AIIP%20Connections
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The Embedded Librarian: Innovative 
Strategies for Taking Knowledge Where 
It Is Needed, by David Shumaker. 
Information Today, Inc., 2012. $49.50

Reviewed by Crystal Sharp, CD Sharp 
Information Systems, Ltd.

The Embedded Librarian addresses 
the changing relationship between 
librarians and information users. 
Embedded librarianship involves not 
just proactively reaching out to users 
or decentralization of library services. 
Rather, on a programmatic or project 
level, it positions the librarian as the 
information expert within an information 
user group. Librarians thus integrated 
are better able to provide contextually 
relevant services of measurable value 
to their organizations, and that, in turn, 
enhances the value of the library to the 
organization. 

Many librarians currently work in 
close collaboration with information 
users in their organizations, providing 
targeted research, collaborative 
course instruction, and knowledge 
management services. In these new 
roles, they may be called information 
analysts, knowledge managers, 
informationists, and recently, embedded 
librarians. In some organizations, such 

Book 
Reviews

positions have no connection to a 
physical library at all. In some sectors, 
like healthcare, such roles can be well 
established. In others (government, 
corporate, and public libraries), they may 
be situation specific. Shumaker takes 
the view that librarianship in all sectors 
need to change in “fundamentally 
similar ways.” The Embedded Librarian 
lays the groundwork for that, drawing 
on an extensive survey of the published 
literature, and on interviews and focus 
groups with embedded librarians and 
their clients. The research that forms the 
foundation for this book was supported 
in part by a grant from the Special 
Libraries Association. 

In the first half of The Embedded 
Librarian¸ examples from different 
sectors showcase the range of 
possibilities for embedded librarianship. 
The second half of the book helps 
negotiate the path towards setting 
up, maintaining and sustaining 
embedded librarianship programs. 
It provides practical frameworks that 
library managers can use to assess 
readiness to change, develop action 
plans, sustain the embedded role, and 
evaluate success. This section also 
draws attention to problems and pitfalls 
that can occur, including lack of space 

and funding for embedded librarian 
positions, reluctance of users to accept 
new working arrangements, isolation 
faced by librarians moved out of their 
library home, and inadequate continuing 
education possibilities, to name a few.  

Referring to the predictive model of 
library closures developed by James 
Matarazzo and Toby Pearlstein and 
described in a Searcher magazine series 
in 2009-2010, Shumaker exhorts library 
managers to realistically take stock of 
library services and resources to see 
how they align with the mission and 
business development goals of their 
organizations. If there are weaknesses, 
managers can proactively remedy 
them by strategically re-positioning 
services, building relationships with 
top management, and taking steps to 
demonstrate the added value the library 
contributes to organizational success.

Given the urgent need for change 
and scope of possibilities, this book 
should be read by librarians, educators, 
library students, library association 
representatives, and client user groups.  
Library schools should ensure that their 
curricula help students prepare for new 
realities. Professional library associations 
can do much to shore the competencies 
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and confidence of their members with 
opportunities for continuing education.  
They can also initiate coordinated 
marketing campaigns emphasizing 
the image of librarians as the go-to 
information experts. AIIP members can 
contribute their experience to that effort.


Face2Face:  Using Facebook, Twitter, and 
Other Social Media Tools to Create Great 
Customer Connections, by David Lee King.  
Information Today, Inc., 2012.  $24.95.

Reviewed by Jennifer Burke, IntelliCraft 
Research, LLC

To refresh my marketing knowledge 
during my business launch, I’ve read a lot 
of marketing material. I eagerly claimed 
David Lee King’s book to see how it 
compared to other marketing and social 
media books.

If organizations can have an “authentic” 
presence, then they can better connect 
with their customers. King lays out three 
core concepts to being “human” and 
therefore “authentic” online: Listening, 
Authentic Communication, and Sharing 
in Community. 

Businesses should actively “listen.” Other 
authors, notably John Jantsch of Duct 
Tape Marketing, agree on this as a first 
step. Organizations should already be 
listening to their customers; this book 
simply extends listening to the web. Use 
the available listening tools and seek out 
what people are saying. Until you know 
what your clientele is hungering for, 
how can you provide it? King reminds us 
that listening can be visual (check Flickr, 
Instragram, Pinterest, etc). This type of 
listening is a skill we can incorporate into 
work for our info clients. 

Use a “business casual” style for 
“authentic communication.” I think this 
can be a fine line to walk in our own 
businesses. For conversational writing, 

King recommends using “you” often and 
asking lots of questions. “Share yourself” 
is not about personal details but sharing 
your personality, style, and expertise. 
Be aware that the chapter on “business 
casual” style gets a bit repetitive in tone.

“Sharing in community” means 
taking the message outside your own 
domain (literally, get beyond your 
own website or blog). Comment on 
blogs and community sites, share on 
Twitter, answer questions in forums, 
post customer videos on YouTube. 
Remember, everyone in the organization 
is now a spokesperson in this new world.

Chapter 3 has a nice introduction and 
explanation of photo rights, plus tips 
on using photos of your staff and your 
real customers to enhance authenticity. 
King lists a 10-point plan for responding 
to inevitable criticism online—avoid 
the snark tendency, being one of them. 
Chapter 8 is a very basic outline of social 
apps such as Facebook, Twitter, and 
YouTube. [If you need more details and 
specifics on these tools for business use, 
I recommend Ann Handley’s Content 
Rules or, if you’re a B2B business, The 
B2B Social Media Book, by Kipp Bodnar. 
For dovetailing with King’s message on 
authenticity and connection, try Mari 
Smith’s Relationship Marketing.] The 
short case study in chapter 12 is helpful 
for pulling ideas together. Try reading it 
first before going through the ideas and 
lessons that King outlines. 

My one significant complaint is that the 
discussion of goals and strategy comes 
too late in the book—in chapters 10 and 
11. Having central goals for a business 
should drive the efforts of that business. 
Maybe some of these social and web tools 
aren’t appropriate for a given organization 
at a given stage; or some are better for 
certain objectives than for others.

Overall, Face2Face provides a good 
introduction—a simple explanation 

of social tools in the context of 
organizations, non-profits, and 
businesses, and also a reminder of a 
communication style that can help 
those entities better connect with their 
constituents. For those new to social 
media or simply wanting the basics, 
King’s book can fill a need.


Web of Deceit: Misinformation and 
Manipulation in the Age of Social Media, 
edited by Anne P. Mintz.  Information 
Today, Inc., 2012. $29.95

Reviewed by Penny Crossland, CH Business 
Research, London

Using the internet for a multitude of 
tasks and activities has become second 
nature to us all–like flicking a switch to 
turn on the lights–and most users rarely 
think about where the data we consume 
has come from or what footprint we 
leave when we search for information.

However, consumer research shows how 
sceptical most citizens in the democratic 
world are of anything politicians 
promise and of what they read in the 
newspapers; how come we don’t apply 
the scepticism we have to everything 
in the real world to what we read on 
the web, instead of blindly trusting in 
whatever the internet delivers?

After reading Web of Deceit you will 
certainly never commit that mistake 
again. Mintz and her eight contributors 
highlight the dangers and pitfalls 
presented by social media, e-commerce, 
and online news dissemination. We learn 
about the full range of deception that 
unscrupulous individuals and groups 
perpetrate on the web, from the familiar 
Nigerian letters proposing lucrative 
business deals, to the men posing as 
teenagers on Facebook and the bogus 
job ads on Craigslist. Then there are 
sections on cyberbullying, the spreading 
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of propaganda and lies, money-laundering schemes, identity 
theft, internet auction fraud, and  charity scams exploiting 
compassionate donors; these all culminating in a chapter on 
information warfare and the threat of an all-out cyber attack that 
could incapacitate entire countries. 

As highlighted by some of the authors, the problem is, of course, 
that the internet was originally designed by researchers for 

would like to thank

for its consistent support of AIIP and for 
sponsoring the online publication of AIIP Connections.
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themselves. Trust was inherent in the development of the web, 
but now that according to the latest Internet World Statistics 
around 34.3% of the world’s population use it, we can no longer 
believe what we see and read. 

Policing the web is not possible, leaving it open to abuse. 
However, just when you might think that the only way to avoid 
being duped is to switch off your internet connection, help 
arrives. Thankfully, the expert contributors also provide us with 
tools that enable us to protect ourselves, evaluate websites, and 
identify the fraudsters. I learned of many useful sites that allow 
us to check out companies and organizations and fact check 
news and political sites. An excellent glossary of terms explains 
the types of cyber attacks out there and the kind of groups and 
individuals perpetrating them.

Above all, the messages from this book are: 

✓	 Never trust a stranger.

✓	 If it sounds too good to be true, it probably is. 

✓	 Be skeptical at all times. 

With Web of Deceit you will be forearmed. ■

mailto:kklein%40fulcrum-info.com?subject=AIIP%20Newsletter
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Birds do it, bees do it / even educated 
fleas do it / let’s do it, let’s fall in love …

Umm, yes—love gives us some of our 
greatest pleasures in life. But what else 
do we all do? We all search the web. It’s 
a daily routine for most of us in today’s 
world, whether using it for professional 
or personal needs. Hence my interest in 
learning new techniques and revisiting 
old ones. 

Daniel Russell’s blog, SearchResearch at 
http://searchresearch1.blogspot.com, 
offers tips and sometimes a deeper look 
at how people search. The blog is about 
“search, search skills, teaching search, 
learning how to search, learning how 
to use Google effectively, learning how 
to do research. It also covers a good 
deal of sensemaking and information 
foraging.” Russell is a Google employee, 
search guru, and the guy who does the 
Google Power Search classes www.
powersearchingwithgoogle.com. 

Russell says: “I study the way people 
search and research. I guess that makes 
me an anthropologist of search.” (http://
searchresearch1.blogspot.com/
search?q=Internet+search)

Geared to the lay public, some of Russell’s 
comments in the posting, “Internet 
search: What makes it simple, difficult or 
impossible?” at http://searchresearch1.
blogspot.com/2012/08/internet-search-
what-makes-it-simple.html, parallel 
some of the classical search methods 
I learned as a novice back in the day. 
Russell talks about reasons why some 
research is difficult:

 First and foremost is an effect well 
known in cognitive psychology—
the framing effect. When a searcher 
initially conceives of a search task, 
the problem is sometimes framed 
in terms that are relevant to the 
searcher, but not necessarily in 
the language of the literature. This 

most commonly happens when the 
searcher seeks out information in a 
domain in which they are not expert.

Discovering correct terminology and 
using it in search statements in a way 
that gets desired results can, at times, 
be quite a challenge for searchers. 
Often, it’s necessary to experiment using 
synonyms and variant terms; rearranging 
terms, or fiddling with syntax, is also 
sometimes necessary. Consulting 
an ordinary thesaurus, specialized 
glossaries, taxonomies, or controlled 
vocabularies, when available, for specific 
databases, is standard.  

Pearl growing is the technique used to 
uncover terms from initial searches; 
that is, you build a search strategy 
from “pearl” results. Once identified, 
you can reformulate the search and 
apply the Boolean OR to variant search 
terms and synonyms.  You can also use 
Google’s Related Search and find terms 
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or phrases using the Google Keyword Tool. https://adwords.
google.com/o/Targeting/Explorer?__c=1000000000&__u=10
00000000&ideaRequestType=KEYWORD_IDEAS.  Sometimes, 
there are so many terms generated by this tool that it can be 
overwhelming. You must be selective to get the ball rolling.

Russell talks about another technique, scoping. He explains 
scoping as:

 …limiting the space of things you’re searching…You start 
a search with the scope of the index you’re searching. For 
instance, you could scope your search to the contents of 
JSTOR, if you’re searching their index. Or you could scope 
your search by using an operator like filetype: or site:  Big 
point:  You’re not going to find things that are out-of-scope.  

As defined by Russell, scoping uncovers relevant results more 
quickly. Scoping is a precision search technique and can be very 
important for getting better results more quickly for complex 
research. Whereas many web searches entail simply throwing 

key words at Google, you may soon discover a specialty database 
useful for deeper or more thorough research than what’s 
available on the surface web. When using that, you are scoping.  

Framing and scoping were terms new to me within the web 
search context but are techniques I’ve always used, though 
without applying Russell’s terminology. It’s interesting to look at 
searching from Russell’s perspective and revisit these methods. 
Info pros learn how to frame and scope early in their careers. 
Each of us develops a repertoire of websites, databases, and 
sources that best meet the needs of our clients/users. We hone 
our search skills and use the right search engines and tools for 
each question. We formulate successful search strategies to get 
the right answers.  ■
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