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Next Issue: June 1, 2016

Welcome to the first issue of
2016. Are you setting goals for

your business this year? To help you
keep the momentum up, we have an
issue full of ideas and inspiration.

Lisette Lacroix shares the story of her
transition from corporate librarian to
successful independent researcher.

Jan Davis gives us an overview of re-
sources she finds valuable for re-

searching the auto dealership industry.

Guest author, Ron Sukenick, offers five tips to be a better networker.

If you are looking for recommendations for your 2016 reading list,
Debbie Wynot reviews Mark Schafer’s book, The Content Code.

Marilyn Harmacek tells us more about the Supporting Member cate-
gory.

In the Coach’s Corner, Amelia Kassel reports on Ballotpedia and how it
can be used to track U.S. political campaigns.

Check out this issue’s Toot! Toot! for announcements of all the good
things that are happening to members.

And do not miss the special section devoted to the 2016 Annual AIIP
Conference. Peggy Garvin, Marydee Ojala, and the rest of the team in-
troduce key speakers, and share their top tips to help make your con-
ference experience the best ever.

Speaking of the conference, I will be there and would love to meet
you and hear what you want to see in future issues of your favorite
quarterly read—AIIP Connections. See you in Pittsburgh!

Phyllis Smith
Editor, AIIP Connections
ConnectionsEditor@aiip.org
Halton Hills, Ontario, Canada
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As I write this traditional AIIP President’s “year in
review” for AIIP Connections, I am struck by the
surreal nature of serving on the AIIP Board this
time of year.

It is snowing here in New York and I just took
down my holiday decorations. By the time you
read this, it will be springtime in the USA and
you will be getting ready to come to our annual
AIIP Conference in Pittsburgh. President-elect
Jane Langeman and I just got back from New
Orleans where we performed the AIIP annual
audit, yet we are also designing our April Board
meetings. Board members are still launching
new initiatives, and also preparing reports for
the AIIP Annual Business Meeting. Our wonder-
ful volunteers are still pushing forward on proj-
ects, but are also recruiting new volunteers to
take over the reins next term.

We have accomplished much, there is still work
to be done, and we must keep an eye on the fu-
ture. Our membership numbers finally steadied
this year and we are positioned for growth.
Rather than look at the year in review, let’s look
forward. How will our accomplishments enable
AIIP “to continue to be members’ indispensable
resource for knowledge, professional and busi-
ness development, networking and services” in
the future?

Providing Value

• Ongoing professional development is key to
being successful business owners. AIIP has
developed a robust schedule of webinars for
the coming year, focused on what it takes be
successful at various stages in our careers.
Our upcoming conference in Pittsburgh fea-
tures an exciting and innovative program on
how to “partner for success.” We have agree-
ments in place with allied organizations such
as STC and SCIP for sharing learning content,
and will have more available by conference
time.

• IIPs know the value of networking and our
greatest networking opportunity is at the AIIP
Conference. This year’s conference schedule
has been specifically designed to increase the
time to connect with fellow AIIPers. In addi-
tion, our local groups team has launched a
concerted effort to help AIIP members de-
velop their own regional gatherings.

• Our industry relations team continues to en-
hance and add new agreements with indus-
try partners/affiliates. In addition to
information data aggregators, they are ex-
ploring tools that support business owners.
Our sponsorship team is bringing in new
sponsors. This not only bring in additional
revenue but also raises awareness about their
services.

• Promoting AIIP members has been on our
wish list, and now we have the systems in
place to do so. We are leveraging LinkedIn as
a pilot showcase for the conference and will
look to promote other events and members.
In addition, by conference time, a “content
hub” will be launched to showcase curated
content created by our members. And natu-
rally AIIP Connections is now available to the
public and we promote it actively.

• Participation in AIIP-L discussions is up to pre-
vious levels with some new processes, and it
is exciting to see so many new members in-
troducing themselves. AIIP-L is consistently
one of the best values our association offers
and demonstrates the true spirit of the AIIP
Community.

• ensuring your voice is heard through mem-
bership surveys, giving you opportunities to
volunteer where you can learn new skills and
demonstrate your expertise, and checking in
to make sure you’re taking advantage of all
we have to offer are all ways in which we help
you grow as an AIIP member. The member-
ship team has enhanced its outreach efforts
with ongoing high touch and automated up-
dates to keep you informed.

• There is so much that AIIP Volunteers do be-
hind the scenes—small and large efforts, like
revising the AIIP Policies and Procedures Man-
ual or cleaning up the member directory—
that help the association run more smoothly
and make life easier for you as members.

Attracting New Members

These benefits also attract new members to AIIP.
But how do we reach them?

• Our increased presence at other events al-
lows us to demonstrate the value of AIIP to
business owners. A number of new members
joined after the 2015 SLA and STC confer-
ences. A new exhibit booth strategy included
one-on-one consults, live registrations,
demos of AIIP-L, free copies of the AIIP Guide
to: Getting Started as an Independent Info Pro,
and business-relevant giveaways. AIIP will
definitely be present in 2016 at these and
other association events.

• Our processes to collect the names of poten-
tial members has improved. These individuals
are event attendees, public webinar regis-
trants, inquirers, and past members. We now
have systems to allow them to opt in to hear
more about upcoming AIIP offerings.

• Our digital presence has improved, with the
development of an integrated and targeted
social media/website strategy. We are making
our website more user-friendly, and have
seen a significant increase in the number of
inquiries on our website, particularly during
targeted marketing campaigns.

In closing I would like to thank each of you for
your membership in the AIIP Community, as
well as to our Sponsors, Industry Partners/Affili-
ates, and Allied Organizations. Thanks also to all
of you who dedicate your valuable time as vol-
unteers, whether on a short project or a long-
term one. We could not move the work of the
association forward without you. Finally, I send a
big shout out to the AIIP Board. You have been a
dedicated, collaborative, and hard-working
team. You have accomplished much for our
members. I will miss working with Jennifer
Burke, Connie Clem, Marilyn Harmacek, and
Michelle Rawl. However, I look forward to pass-
ing on the baton to our next President Jane
Langeman, and working with our new Board
members Mary ellen Bates, Jan Knight, and
Marydee Ojala who join me, Shelly Azar, and
Ken Watson on the new Board. Here’s to the fu-
ture!

Don’t hesitate to reach out to me at
june.boyle@cerco-research.com. 

Cheers, June

June Boyle
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Cathy Green, Downstreet Data

Lucy Ahmed, Lucy Ahmed Research

Lauren Hayward

Brian Tata

Kimberly Stanton

Betty Nordeng, Willowriv Consulting

Kimberly Silk, BrightSail

Britt Mueller, InfoLiquidity

Michael Russell

ellie Valentine

Robyn Smith, WNS Consulting, LLC.

Rhonda Johnson

Karen estrada, Military Health Matters, LLC.

elliott R. Greenwald, elliott R. Greenwald - Patent Research

Barbara Ingrassia, Manage Copyright

Kate Hill, Heartland Information Research, Inc

Andrea Walsh, Pioneering Patent Search Strategies and Analysis

Lois Remeikis

Anne McFarlan, Infofind Research & Information Services

Alda Stephens, The Outtop, LLC

Todd Winkler, Winkler Research & Consulting

Melissa McManus

AIIP Board of Directors
President

June Boyle • CeRCo Research & Consulting, LLC

President Elect

Jane Langeman • Langeman Consulting

Immediate Past President

Connie Clem • Clem Information Strategies

Secretary

Shelly Azar • Insight Researchers, LLC

Treasurer

Marilyn Harmacek • MHC Info Solutions

Director, Membership

Michelle Rawl, • Rawl Research, Inc.

Director, Marketing

Jennifer Burke, • Intellicraft Research, LLC

Director, Operations

Ken Watson • Watson Knowledge Services, LLC
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NeW MeMBeR SPOTLIGHT �

My name is Lisette Lacroix.  I live in Ottawa,
Canada's capital.

A confession: I am addicted to doing research!
So, when I retired after 30 years of supporting
the research needs of my clients at the Bank of
Canada, it was inevitable that I would set up a
freelance research business. But how was I to get
those first clients? 

Thanks to Mary ellen Bates' Getting Your First Five
Clients, I started with a word-of-mouth approach.
I offered to do some "free" research to anyone
who needed my skills, and I quickly found some
takers. I created an IM consultant profile for a
friend, organized a collection of learning materi-
als for a family literacy centre, identified book
marketing opportunities for an author I met at a
dinner party and completed a literature search
on NGOs for a PhD student.

From this, I created a list of completed projects,
which I attached to an email about my venture
into the world of freelance research. I sent the
email to friends, family members, former col-
leagues and former clients at the Bank of
Canada.  

It worked! A friend referred me to agricultural
consultants who hired me for five different proj-
ects. The IM consultant hired me as an associate.
Although my current work is largely independ-
ent, I always enjoy collaborating with colleagues
on larger projects.

Meanwhile, I asked Library and Archives Canada
to add me to their list of freelance researchers—

even though I didn't fully meet one criterion:
having an in-depth knowledge of their collec-
tion. Clients started to trickle in and now repre-
sent more than half of my client base.

I have found a niche in doing in-depth historical
research as well as multidisciplinary research
(see my LinkedIn profile for examples). Addition-
ally, I have updated the content of a course on
fraud investigation techniques and coached a
writer on using the mysterious world of online
databases. For the IM consultant, I continue to
do research, write and edit short reports and
press releases, and provide translations. 

In 2015, my goal was to market myself outside of
Canada. By contributing to a few discussions on
LinkedIn, I was given the opportunity to write an
article for Online Searcher, which I did. I have
since written a second article for this journal.
After joining AIIP, I was encouraged to introduce
myself to AIIP-L, which led to this new member
spotlight – my 15 minutes of fame!

What does the future hold for me? Client feed-
back such as "I have just made an exponential
leap forward,” and "I was able to provide a deep
and manifold analysis,”  inspires me to continue
doing what I love to do: support the research
needs of clients, whatever the scope or subject
matter.

Lisette Lacroix is a freelance researcher with extensive expe-
rience supporting the information needs of consultants, writ-
ers, historians and students. 

Lisette Lacroix.

https://ca.linkedin.com/in/lisettelacroix
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Scott Attenboroughwas listed as an in-
ventor of Patent 9208460—System and
methods to facilitate analytics with a
tagged corpus—and he has displayed two
paintings, and sold one of them, at The
Mango Tango Art Gallery in St. Thomas, VI.

Michelle Rawl and Karen Klein joined
forces to submit a proposal for a project
posted in an AIIP eblast. They credit their
fortuitous meeting at an AIIP annual con-
ference, their AIIP volunteer experience,
and their AIIP connections for helping
them to win the ten-month assignment.

Cindy Shamel and Ulla deStrickerwere
recognized with the SLA’s Presidential Cita-
tion for creating a set of recommendations
and working with the SLA Board to de-
velop a “Roadmap for the future of SLA.”

Linda Stacy has completed a pre-produc-
tion copy of her book, The Whole-Package
Professional: The Definitive Guide to Produc-
tivity, Success, and Fulfillment in Business
and Life. See Excellent Writers for an inter-
view of Linda’s writing process.

Mark Goldsteinwas quoted in Informa-
tion Week’s “Healthcare IT: Hot Trends for
2016”.  Mark also presented “Internet of
Things Innovations & Megatrends” to the
Ieee Computer Society Phoenix and
“Today’s Gadgets & Emerging Technology In-
novations” to the World Future Society, Ari-
zona Chapter.

Share your accomplishments, both 
business and personal, with your AIIP 

colleagues. Send a note to
connectionseditor@aiip.org

with your news.

Plunkett 
Research,® Ltd.

Our Market Research = Your Smart Decisions

WWW.PLUNKETTRESEARCH.COM

FOR A FREE TRIAL
CONTACT: 713.932.0000

INFO@PLUNKETTRESEARCH.COM

Plunkett Research offers AIIP members 
special pricing on subscriptions to our  
online database of business intelligence. 

Our system is user-friendly and is  
organized into unique, easy-to-use tools: 

C�pletely Redesigned 
and Mobile-Friendly!
Deep data � hundreds of 
indus�y sect�s. Includes 
hist�y and f�ecasts of 
m�ket size.

WHAT YOU GET: Our analysis 
of industry trends, markets and 
technologies. Industry statistics. 
Business intelligence. Covers 
hundreds of industries.

BETTER INDUSTRY DATA. 
BETTER TOOLS. 
BETTER PRICES.
BETTER USER INTERFACE. 

 Industry Trends

 Contacts

™

The C�pletely-New
Plunkett Research® Online

http://www.plunkettresearch.com
http://www.infotoday.com
http://bit.ly/1GrghpU
http://bit.ly/1GrghpU
http://www.slideshare.net/markgirc/ieee-cs-phoenix-internet-of-things-innovations-megatrends-12215
http://www.slideshare.net/markgirc/ieee-cs-phoenix-internet-of-things-innovations-megatrends-12215
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Afew times a year the AIIP members in St.
Louis get together for a lunch, often

inviting prospective members to join us.
We're doing what we can to encourage the
prospects to join AIIP and we're hoping
they'll be introducing themselves on AIIP-L
sometime soon!

Shelly Azar, Insight Researchers, is a market intelligence
professional with more than 20 years of experience in
competitive intelligence, business research, and market
analysis.

(l to r): Janette Lonsdale, Susan Baerwald (member), Paul Anthony,
Shelly Azar (member) and Kay Tabscott. 

AIIP Meet-up: St. Louis, MO 
By Shelly Azar

The I-25ers had a great gathering at ellen
Naylor’s home in November, 2015. In

keeping with the Fall season, our topics of
discussion concerned what we were pruning
from our businesses that no longer served us
and what were we adding as replacements.

One member said she was pruning a “can’t
do” attitude from her thinking and vocabu-
lary. She had found that she was dismissing
some business opportunities before really
thinking through them. Some of them were
good business ideas!

Our social media strategies have become
more focused, with many of us eliminating
what doesn’t get results. We’ve become more
selective regarding the types of clients we’ll
work with and how we’ll work with them. 

One member was pruning networking events
and meetings, while another member was
looking for partnerships and using network-
ing to cast a wider net. To prune meetings, this
member decided to only attend meetings
where she can show what she does through
talking, presenting or demonstrating.

Another member has adjusted her pricing
strategy from being project-based to an
hourly rate. She often works on big proj-
ects. If she charges an hourly rate, she can
continue to do more work outside the pro-
ject’s initial parameters without negotiat-
ing a new work contract. 

One member is fighting project scope
creep by not including the final Power-
Point as part of the project price, but rather
at an additional price. 

Another great benefit of pruning what
doesn’t work is that you can be more
proactive with your time. One member
uses Monday as a client contact day, and
dedicates Friday to organizing, learning
and marketing. 

There is a certain freedom you feel when
you say, “No,” to what doesn’t serve you in
business.

Another member is very excited about creat-
ing online courses, which she narrates over a
slide deck. 

We also shared fun things like having a pro-

fessional photo shoot outdoors. It brings a
whole new energy to your business. 

Ellen Naylor leads The Business Intelligence Source, a pri-
mary research collection and analysis firm, which focuses
on competitive intelligence. She is finishing her first book,
Win/Loss Analysis: How to Clinch and Keep Busi-
ness You Want.

AIIP I-25ers MEET-UP: Denver, CO
By Ellen Naylor, The Business Intelligence Source

AIIP MeeTUPS �

Front: Robbie Marks and Marcy Phelps

Standing L - R: Marcia Rodney, Jane Langeman, Debra
Taylor, Ellen Naylor, Marilyn Harmacek, Mary Ellen

Bates, Greg Behm



Over the years, my clients, valuation practi-
tioners, have asked me to research the

auto dealership industry. It isn’t surprising,
given the fact that the retail automotive in-
dustry is one of the largest industries in the
country. (Most all of us have a car, right?) In
addition to record sales, the auto dealership
industry is facing a major trend: increased
consolidation as private equity firms are pur-
chasing independent dealerships. 

When I research the auto dealer industry, I need
to assess not only the new and used car sales,
but also issues relating to the specific franchise;
real estate and facilities; mergers and acquisi-
tion data; and national and regional economic
trends.

Below is a select list of the free and fee-based
industry resources I use.

Prepackaged industry
overviews

First Research Industry Profiles

• Automobile Dealers

IBISWorld Inc. Industry Research Reports

• New Car Dealers in the U.S.

• Used Car Dealers in the U.S.

• Online Car Dealers 

Trade Associations 

National Automobile Dealers Association mem-
bership consists of new car and truck dealer-
ships holding a sales and service franchise.
NADA is the best source for current statistics,

data, and commentary on the U.S. auto dealer
industry.

National Independent Automobile Dealers Asso-
ciation (NIADA) represents independent auto
dealers. It’s annual NIADA Used Car Industry Re-
port provides data on the used car industry in-
cluding benchmarks; inventory turn studies;
auto parts and service data; dealer sourcing
data; auto shipping information; financing and
title data; and statistics on the remarketing in-
dustry.

Trade Publications 

Automotive News: The “Dealers” section con-
tains up-to-date news stories on dealership is-
sues. Check the “Data Center” for statistics on
auto sales, production, franchise data, inven-
tory, lists and rankings, supplements, and more.

Wards Auto: Provides key content for analysts,
dealers, engineers, marketers, product plan-
ners, and suppliers. Much of the data requires a
subscription, however, press releases in the
news section often provide report summaries.
Two publications, WardsAuto World and 
WardsAuto Dealer Business, provide special 
reports and articles.

Industry Consultants

The Banks Report: Subscription services pro-
viding insight into key automotive and invest-
ment segments of the automotive retail space.
Blog posts are free and informative.

Edmunds.com: Provides new and used car
prices, incentives, and dealer inventory listings.

Experian: Publishes the State of the Automotive
Finance Market Report

Haig Partners: Publishes The Haig Report, a
quarterly report that provides information ac-
quisitions and blue sky multiples.

Kerrigan Advisors: Publishes The Blue Sky Re-
port, a quarterly report on information acquisi-
tions and blue sky multiples.

The Presidio Group: Publishes the Annual Mar-
ket Profile of the Automotive Dealership Land-
scape that provides “actionable, value-added
advice” on dealership issues.

Urban Science: Publishes the Urban Science Au-
tomotive Franchise Activity Report.

Jan Davis, MLIS, is president of Blue Sage Research, lo-
cated in San Miguel de Allende, Mexico and Sandpoint,
Idaho. Since 1997, Jan has provided business appraisers,
forensic accountants, and attorneys with industry, company,
and merger and acquisition research. 
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Jan Davis

The Auto Dealership Industry
Drives my Business 

By Jan Davis, Blue Sage Research

http://bluesageresearch.com
http://www.urbanscience.com
https://www.thepresidiogroup.com/investment-banking/auto-truck-dealerships/
https://www.thepresidiogroup.com/investment-banking/auto-truck-dealerships/
https://www.thepresidiogroup.com/investment-banking/auto-truck-dealerships/
http://www.thepresidiogroup.com/
http://kerriganadvisors.com/the-blue-sky-report/
http://kerriganadvisors.com/the-blue-sky-report/
http://kerriganadvisors.com/
http://www.haigpartners.com/
http://www.experian.com/
http://www.edmunds.com/
http://www.thebanksreport.com/
http://wardsauto.com/
http://www.autonews.com/
http://www.niada.com/
http://www.niada.com/
http://www.nada.org/
http://www.ibisworld.com/ 
http://www.bvresources.com/firstresearch 
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Joining AIIP is easy, with a membership level
to fit every maturity continuum: student, as-

sociate, full, retired.  But there’s one level we
bet you’re not familiar with: Supporting Mem-
ber. 

According to AIIP’s bylaws: 

“A Supporting Member is any individual, or-
ganization, or corporation which supports the
objectives of AIIP and pays the dues required
of this class of membership. It entitles one rep-
resentative to serve as the contact member
and have the same benefits as an Associate
Member. If the member meets the criteria, a
Supporting Member may hold membership
in another category (Full Membership) with-
out paying additional dues. Supporting Mem-
bers receive special public recognition.”

This membership category is for appreciative
companies and individuals wanting to give a
little extra to the cause and gain a little extra
visibility. It’s a constructive way to invest in AIIP
year-round and receive special recognition. The
cost for a Supporting Membership is $500. 

Do you know any companies that support the
mission and values of AIIP and would benefit

from being recognized as a valued member? 

The Supporting Membership category provides
outside organizations and corporations a
unique way to become involved.  Corporations
and organizations receive the same benefits as
one associate member and gain networking,
advertising, and visibility to a potentially new
market. 

Are you interested in supporting AIIP at a
higher level? 

Current members moving to this category con-
firm their enhanced support of AIIP and its ter-
rific benefits to them while gaining business
recognition through AIIP’s appreciation pack-
age. Full members switching to this category
retain their full-member status and all the ben-
efits thereof. 

Supporting Members receive special pub-
lic recognition/appreciation. 

Acknowledgment for this membership cate-
gory includes: 

• Promotion through an AIIP.org video mo-
ment

• Individual or company mention in Connec-
tions 

• Recognition at the AIIP annual conference

• Recognition through the social media/eBlast
appreciation campaign 

With the start of a new year, now is the time to
invest in you and AIIP.  Refer or become a Sup-
porting Member in 2016! 

Level Your AIIP Membership: 
Supporting Members

By Marilyn Harmacek

By Marilyn Harmacek, Treasurer and 2014-15 Board member

              

http://aiip.org/join
http://aiip.org/join
http://aiip.org/


             

You've heard it before—in fact, you may
have said it yourself once or twice. "It's not

what you know…it's who you know." 

If we were chatting together at a coffee shop, I
would smile knowingly, nod, and then politely
disagree.

"Maybe, but no," I'd say. "It's not who you know.
It's who knows you." It doesn't matter who is in
your list of friends, contacts, followers, or con-
nections. Who knows you, and can think of you
when they need the products or services you
offer?

You need to stand up and stand out. 

Become fascinated

Watch people at networking events. Many
times, they're passing out cards, searching for
referrals. "If you know anyone looking for life in-
surance, here's my card." 

Don't get sucked into that trap. No one there
cares about you or what you have to offer. They
only care about themselves, so, you should care
about them too. Ralph Waldo emerson said,
"The only way to have a friend is to be one."
When you meet someone, be their best friend.
Listen. Ask questions. Let them tell you their
story. Become fascinated. You'll find that Dale
Carnegie was right when he said, "You can
make more friends in two months by becoming
interested in other people than you can in two
years by trying to get other people interested
in you."

Tell your story

During your conversation, you will decide
whether it makes sense to continue the rela-
tionship. Your decision should not be based on
whether the person can be of immediate value
to you or to your business—but rather, on
whether you connect with the person. Does he
or she seem like someone you would like to
add to your circle of friends? If so, there will

come a time during the conversation that they
turn the focus to you. Be ready to tell your story,
whether it's your 47-second sound bite, or
something more elaborate. Know what you
want, and don't be afraid to ask for it, but re-
member that your purpose is to help other
people get what they want—not to expect
other people to give you what you want.

Connect, then reconnect

Once you make the connection with someone,
solidify it. Ask for a business card. Friend them
on Facebook. Connect on LinkedIn. Be sure to
follow up. Tell them that you enjoyed meeting
them, and remind them how you can help
them. When they accept your connection re-
quest, thank them. Offer to help them again. "If
there are any introductions I can make for you,
please let me know."  

But it doesn't end there. Notice the important
things that happen, and comment on them.
LinkedIn, for example, can help you notice
when people change jobs, have birthdays, and
sometimes when they make changes to their
profiles. Take advantage of those opportunities
to reconnect. This helps keep you "top of mind."
Otherwise, it's too easy for you to become for-
gotten.

Stretch your comfort zone

There are ways to expand your personal net-
work that you haven't thought of or tried yet.
Get creative. Maybe you can join a new group
or association—even if it isn't directly associ-
ated with your profession or market. Find
groups that you can speak to. Hone your skills
and craft your message. Do something amaz-
ing that you can add to your story. It gets atten-
tion when you start your story with, "When I
went skydiving…," or "Finding new leads is eas-
ier than wrestling an alligator—but not much."
Tap that uncommon something you've always
wanted to do. Learn to fly a plane. Take up
SCUBA diving. Run with the bulls. Take life by
the reins and have fun with it.

Become an expert  

Publish, speak, write articles, and contribute to
LinkedIn and Facebook groups. Call in to radio
programs. Get your name out there. 

You've heard people described as experts be-
cause "they wrote the book" on their topic. Be
that person. Write a book. The internet and new
technologies have busted the barriers that
have stopped people from publishing in the
past, and you (yes, you!) can easily write and
publish a book on your area of expertise. By
contributing regularly, your name gets out
there, and people perceive you as an expert.

It can be a challenge to remain visible without
seeming self-centered. That's why you stay fo-
cused on other people and their needs. By
keeping your name out there, you can grow the
number of people who know you and think of
you when they need what you offer.

Ron Sukenick is the CEO and founder of the Relationship
Strategies Institute, a training and relationship develop-
ment company that provides effective, relevant programs
and trainings for corporations, organizations, and associa-
tions. Ron and Ken Williams authored 21 Days to Suc-
cess with LinkedIn: Business Social Networking the
Gnik Rowten Way, a #1 bestseller on Amazon.

Five Ways to Ramp
Up Your Visibility
By Ron Sukenick & Ken Williams

� WORKSHOP

Ron Sukenick
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The AIIP webinar team invites you to join Ron Sukenick for Are you LinkedIn or LinkedOut? on Thursday, April 21, 2016 from noon until 1:00 PM eDT / 16:00-17:00 UTC. Ron will provide
insights into how a better understanding of the power of LinkedIn can make a difference in our professional and personal lives. Ron will share insights, helpful tips, and proven strategies
to help us embrace the power of the largest professional database in the world. Watch the webinar page  on AIIP.org for registration information.

http://www.aiip.org/Discover/Events
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BOOk REvIEW �

The Content Code: Six
Essential Strategies for
Igniting Your Content, Your
Marketing, and Your
Business. 

By Mark W. Schaeffer. 

Schaefer Marketing Solutions, 2015, 247 p.
ISBN: 9780692372333. $15.99.

Reviewed by Debbie Wynot.

As an independent information entrepreneur,
you value building and maintaining your web-
site, blogging, “owning” social media, and cre-

ating unique content. What happens if after all
the precious hours spent marketing your busi-
ness with these channels, analytics reveal that
your well-constructed content is failing to en-
gage audiences and therefore, failing to gen-
erate new business? If
your digital marketing
is not measuring up to
expectations, author
and social media
teacher Mark W. Scha-
effer suggests you are
living in a past in
which the concept of
“content is king” was
the gold standard.
Today, great content is
the starting point
rather than the finish
line. In his newest book, Mark gives us a plan
for going beyond SEO and social media to a
place in which we ignite our content and
transmit it to our elite “alpha audience.” 

If you are just beginning to establish your so-
cial media presence, Mark details the share-
ability factor that makes content rise to the
top. The psychology of why you share, the
connectivity of your content, the emotion of
the social web and our primal need to bond
are all explored as factors into why others hit
the like/share button. The differentiator in suc-
cessful content marketing is your insight. How
will you as a thought leader leverage that in-
sight to build your brand and the resulting
success of your business? To help you on your
way, the author shares his six-element content
code—the first letters of which just happen to

spell out BADASS. Ah yes, this is AIIP stuff!

The Content Code spills over with case studies
across many fields, tips for each BADASS step,
and quotes from a jackpot of experts, all de-

signed to uncover your alpha
audience. For those new to
blogging and tweeting for
your business, a chapter with
22 practical ways to ignition
shines a spotlight on both
the science and the personal
art of posting. For the influ-
encers among us, Mark
winds down his guidebook
by discussing the implica-
tions of content ignition for
business strategy. Big data,
little data, and light, dark and

gray social media all impact undiscovered
marketing opportunities through their quiet
signals. Find out how these small signals can
show you even more love!

Watch for a new resources review col-
umn in the September issue of AIIP

Connections. Denise Carter, of DCision Con-
sult Sàrl, will edit the column and she would
love to hear your suggestions for worth-
while books, websites, tools and apps, and
any other resources that you think would be
valuable to your AIIP colleagues. Email her
at denise.carter@dcisionconsult.com.

The differentiator in

successful content

marketing is your

insight.



                   

� COACH’S CORNeR

With U.S. presidential elections upon us this year, an excellent
source for personal or professional use is Ballotpedia.org, which I

located and used about a year and a half ago when a client interested
in running for a state office contacted me to learn about effective polit-
ical campaigns.  More specifically, he asked for names of candidates in
his home state that had defeated an incumbent for state senator or
state representative in the primary and then went on to win the gen-
eral election.  He wanted to interview them about their triumphs and
model his campaign after other successful campaigns.

He also wanted names of communications directors, field directors, or
other staffers as potential hires for his campaign.  He was interested in
the 2014 and 2012 election cycles.  I found approximately 25 success sto-
ries using the following three-step process based on how Ballotpedia or-
ganizes information:

1. Identify names of incumbents who lost their elections through the
following Ballotpedia websites:

• Incumbents Defeated In 2014's State Legislative Elections

• Incumbents Defeated In 2012's State Legislative Elections

2. Click on the winner’s name, which is hyperlinked within the incum-
bent profile

3. Use the candidate’s website link, available as part of the winner’s pro-
file for complete contact information

To uncover names of campaign staff, I developed search strategies using
the following terms in conjunction with the candidate’s name and in
some cases, the state, to create a manageable set of results in Factiva,
LexisNexis, and local newspapers available on the Web:

• political director 

• staff 

• staffers 

• field director 

• communications director 

• campaign manager

• campaign staff

• campaign director

Ballotpedia.org for a Wealth of Information
about American Politics

By Amelia Kassel
amelia@marketingbase.com 
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http://ballotpedia.org/Incumbents_defeated_in_2012%27s_state_legislative_elections
https://ballotpedia.org/Incumbents_defeated_in_2014%27s_state_legislative_elections
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Once a name was located, I searched for current contact information,
which I found through various Internet searches.  I used full name and
variant forms of first names for some staffers, e.g., Joe for Joseph, Steve
for Stephen, Kathy for Kathleen, etc. As part of the report, I provided
news stories about a candidate’s campaign when available, useful back-
ground information prior to an interview.

About Ballotpedia.org

“Ballotpedia is a nonpartisan interactive encyclopedia of American poli-
tics published by the Lucy Burns Institute, designed to connect people
to politics by creating an accessible and accurate resource on govern-
ment. With the help of staff and volunteer contributors, Ballotpedia cov-
ers all three branches of government at the federal, state and local levels.
The main website, Ballotpedia.org, houses four main content areas,
known as ‘desks.’ each desk – federal, state, local, and policy – is further
broken down into more specific projects covering a wide range of top-
ics”

“The federal desk contains information about elections, candidates,
elected officials, governing bodies and current events at the federal
level. This content comprises four individual projects: presidential, fed-
eral affairs, U.S. Congress, and federal courts. Candidate and incumbent
pages offer detailed biographies as well as information on past elections,
breaking news, and positions on key issues.”

“Like the federal desk, the state desk includes articles dedicated to elec-
tions, candidates and elected officials. At the state level, Ballotpedia also
incorporates information related to statewide ballot measures, giving
voters a summary of the legislation as well as arguments from those
supporting and opposing each measure. The projects in the state desk
focus on state executive officials, state legislatures, state courts, and
state budgets.”

“The local desk is comprised of information relating to local ballot meas-
ures, municipal governments, school boards, and local judges. Readers
can use these resources to learn about their current representation at
the local level and discover which candidates will appear on the ballot in
upcoming elections.”  http://www.lucyburns.org/about/projects/

About the Lucy Burns Institute

“The Lucy Burns Institute [a nonprofit organization] connects people to
politics through its interactive encyclopedia, Ballotpedia.org. We provide
accurate and comprehensive information that allows citizens of all walks
of life – from journalists and bloggers to business owners, teachers, and
families – to make decisions about politics that are more closely aligned
with their own beliefs. http://www.lucyburns.org/about/faq/

Ballotpedia’s Coverage of the 2016 Presidential Election

For an overview of the 2016 Presidential election, see the Presidential
elections section at https://ballotpedia.org/Presidential_election,_2016.
You can sign up to receive updates.  Tabs with additional information
are:

• Candidates 

• Analysis  

• Issues  

• Power Players  

• About  

• Delegates 

• POTUS 

Within each tab, there are further breakdowns containing a wide range
of information.

Ballotpedia is a goldmine of information that made it possible for me to
successfully provide information for a client project.  For anyone wanting
to learn more about U.S. elections and candidates, I highly recommend
this excellent site. 

Amelia Kassel is President of MarketingBase, a global firm specializing in industry, com-
pany, and competitive and market intelligence research. Amelia operates The Mentor Pro-
gram for new research professionals and those wishing to expand. Contact Amelia at
amelia@marketingbase.com or www.marketingbase.com.

https://ballotpedia.org/Main_Page


The 30th AIIP Annual Conference • April 7-10, 2016 • The Omni William Penn Hotel, Pittsburgh, PA, USA

2016 AIIP Annual 
Conference Special
Partnering for Success

CLICK HERE
to download a single page, printable 

PDF of the AIIP Annual Conference
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http://www.aiip.org/resources/Documents/Conference/AIIP16Brochure.pdf


2 The 30th AIIP Annual Conference • April 7-10, 2016 • The Omni William Penn Hotel, Pittsburgh, PA, USA

What: The 30th AIIP Annual Conference

When:April 7-10, 2016

Where: The Omni William Penn Hotel, Pittsburgh, PA, USA

Conference website: Click Here To Register or Book a Room

Conference hashtag: #AIIP16

Happy 30th anniversary to the AIIP Annual Conference! We've
come a long way and have a bright future ahead of us. Join

us to celebrate, learn from our peers who have been there and
done that, and make great new connections. Conference pro-
grams commence on Thursday, April 7, and end on Sunday, April
10. Check the conference website for social networking events and
local tours, with options for the evening of Wednesday, April 6,
lasting through Sunday afternoon.

This truly is the year to make sure you are on-site from the start of
the conference on Thursday morning when you may choose from
four premium workshops, have some face-time with AIIP’s board,
and get the latest updates on vendor benefits. The conference
hotel is going to be buzzing all day.

Our members have repeatedly said that they value the conference
for the face-to-face networking and the opportunity to meet new
business partners. A key part of that is the Friday morning "Awards
and Introductions" session where every one--yes, everyone--intro-
duces themselves to everyone else. First time at an AIIP confer-
ence? Attend the special Thursday afternoon session devoted to
orienting you to the conference and helping you create and prac-
tice your own 30-second introduction. Returning attendees who
would like to work out the microphone jitters can take advantage
of our first ever “non-first timer’s” practice session.

After Thursday's programs end, the exhibit hall opens and the
Opening Reception begins. With our focus on Partnering for Suc-
cess, you’ll want to spend some time chatting with our exhibitor-
partners, and engaging with "Posters & Beyond" member exhibits
during the reception.

The Friday and Saturday sessions reflect our members' prefer-
ences. 

• You have asked for practical information on running your busi-
ness. The AIIP 2016 program includes several sessions on im-
proving your consulting practice and managing your finances.
Our Roger Summit Award Lecture, by Bruce Rosenstein, will
provide the inspiration to stay in the game for the long-run.
(Who is Roger Summit? He is the founder of the online service
Dialog, now ProQuest-Dialog, and a great supporter of AIIP.

Roger will introduce Bruce, a rare treat for AIIP.)

• You get tired of sitting and listening, so you want more interac-
tive programs. The exhibit hall will give you a chance to interact
and learn. On top of that, we have hands-on "Flawless Consult-
ing" exercises, fun with storytelling, and that all-time AIIP fa-
vorite, Tips Roundtables.

• You want to hear from your peers. In addition to Thursday's
workshops and Friday's Tips, AIIP 2016 includes member-led
sessions on partnering to create a product, discovering new
website resouces, and telling stories about partnerships.

• Finally, you really value the face-to-face networking that facili-
tates partnering with other independents on future projects.
There will be a "Birds of a Feather" luncheon, evening dine-
arounds, and more half-hour breaks to give you time for those
crucial hallway conversations. If it's Saturday afternoon and you
still have not caught up with someone, make sure to do so at
the Saturday cocktail hour, featuring our conference Give-Back
Initiative recipient, the local Center of Life Jazz Orchestra.

Time and time again, AIIP members report that attending the an-
nual conference is their best annual investment in growing their
business. Year to year, the reasons why may change--from a skill
developed in a workshop, inspiring words from a featured speaker,
critical nuts and bolts picked up during a Tips session, or a
serendipitous conversation during a break-- but there really is no
substitute for the in-person interaction afforded by this confer-
ence.

Get ready for AIIP 2016 Conference Time. On behalf of the entire
Conference Planning Committee, we hope you’ll come and ex-
plore the myriad ways #AIIP16 is the place to become a partner In
success.

See you in Pittsburgh!

Peggy Garvin

Conference Chair 

Conference Time! Partnering for Success in Pittsburgh

http://centeroflife.net/col-jazz/
https://en.wikipedia.org/wiki/Roger_K._Summit
http://aiip.org/conference/local-events
http://aiip.org/conference/local-events
http://aiip.org/conference
https://www.omnihotels.com/hotels/pittsburgh-william-penn
http://www.aiip.org/conference
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When a conference is relevant, when it adds value, and when it provides you a way to learn
new skills, improve your business, collaborate on new projects, meet talented people, and

generate new ideas, then it is worth every penny. For me that's the AIIP annual conference.

--Scott Attenborough, incoming President Elect, U.S. Virgin Islands

As a new IIP, I immediately felt a part of the family, so to speak. Unlike some of the large
conferences I'd attended in the past, I found the environment of the AIIP conference in 2015 to
be very warm, welcoming, and supportive, and this gave me tremendous confidence to
continue building my business. 

--Marjan Farabaksh, Canada

Where else can you relax in the company of people of people who are neither totally unable to
understand what you do, nor bored by it, nor over-awed by it, in fact who actually like to talk

about it with you? It keeps you energized and enjoying what you do.

--Judy Koren, Israel

Join us in Pittsburgh! Here’s why...

       

RU
BY      SPONSO

R

 

TO

PA
Z       SPONSO

R

      

 

http://www.batesinfo.com/courses
www.econlit.org
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 Driving? 
The Mellon Square Parking Garage is an underground garage directly across William Penn Place from
our hotel. Posted rates are $19/day for 24 hours on weekdays and $5/day flat rate on weekends. 

Flying? 
Travel options between the Pittsburgh International Airport and the hotel include:

• Taxi, approximately $40-$45
• Super Shuttle shared van, $25 one way/$50 round trip. Book in advance. 
• 28x Airport Flyer public bus: $3.75 cash for 45-minute one way trip. The ticket kiosk is in Baggage

Claim at Door 6, or pay on the bus. The closest stop at Liberty Ave. & Wood St. is a five-minute walk
from the hotel. 

Train? 
Amtrak.com serves Pittsburgh with the Pennsylvanian and Capitol Limited lines. The train station is
a seven-minute walk from the hotel.

Bus? 
Megabus.com drops passengers near the convention center on10th St. near Penn Ave., which is a
10-minute walk to the hotel. The Greyhound station at 55 11th St. is also about 10 minutes away.

Free Apps for #AIIP16
Yapp for #AIIP16
Look to the AIIP conference app for program information, photos, #AIIP16 tweets, on-site
announcements, and more. Once launched, we will be updated leading up to, during,
and after the conference. Installation instructions will be added to the conference web-
site.

CP HAPPS
Find local events, entertainment, restaurants, and bars; get maps and directions. Main-
tained by Pittsburgh's City Paper. For iOS and android.

SuperShuttle
Book a shared-ride van to or from the airport. For iOS and android.

TiramisuTransit
Find out when the next Pittsburgh public transit bus (the 28x Airport Flyer) is stopping
at the airport, or where any Pittsburgh bus is. For iOS and android.

Uber
Request a ride. For iOS and android.

Omni William Penn Hotel
530 William Penn Place 

(between Oliver Ave. and Sixth Ave.)
Pittsburgh, PA 15219

Main entrance on William Penn Place involves a
flight of steps. An assisted entrance is on the Oliver

Avenue side.

Our registration desk will be on the William Penn level
(elevator button marked WP). Most Friday and Saturday
sessions will be on this level. Workshops and many of
the Thursday sessions will be held on the Conference
level (elevator button marked CL). Check the program
for details.

Courtesy of Omni William Penn Hotel

Destination #AIIP16

http://aiip.org/conference
http://aiip.org/conference
https://www.greyhound.com/
http://www.megabus.com/
https://www.amtrak.com/capitol-limited-train
https://www.amtrak.com/pennsylvanian-train
http://www.pitairport.com/public_transportation
http://www.supershuttle.com/Locations/PittsburghPIT
http://www.pittsburghparking.com/mellon-square
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Featured Speakers

In addition to our member speakers, AIIP

2016 features these fantastic four

guest speakers. An information business

thought leader, an expert consultant

trainer, a finance guru, and a Fortune 50

executive bring extra value to you as

you grow your business.

Bruce Rosenstein is this year’s Roger Summit

Award winner. A former news librarian/researcher, book

author, adjunct professor at Catholic University, and

managing editor of Leader to Leader, Rosenstein’s talk

focuses on knowledge, information, and collaboration

“the Peter Drucker way.” Drucker, the “father of modern

management,” coined the term “knowledge worker”

and his theories remain relevant today. Bruce is the

author Create Your Future the Peter Drucker Way,

published by McGraw-Hill, and Living in More Than One

World: How Peter Drucker’s Wisdom Can Inspire and

Transform Your Life, published by Berrett-Koehler.

Bill Brewer, Designed Learning’s director of

client relations, works with Peter Block, author of

Flawless Consulting: A Guide to Getting Your

Expertise Used. His session involves participation in

interactive exercises built around the principles

developed by Peter Block. Conference attendees

desirous of providing flawless consulting to

clients–and who among us doesn’t want to be

flawless—will benefit from Brewer’s insights.

A visiting professor of practice at the University of

Pittsburgh School of Information Sciences, Leona
Mitchell’s 30-plus years of business,

entrepreneurial, technical, sales, and leadership

experience informs her AIIP talk, Five Common

Mistakes Every Consultant Makes. Leona brings both

the perspective of a corporate executive working with

consultants and that of a professional with experience

consulting for clients.

Calling herself the “Numbers Whisperer,” Nicole
Fende brings meaning to the finances of small

businesses. She is the author of the book How to be a

Finance Rock Star: The Small Business Owner's Ticket

to Multi-Platinum Profits. Nicole's talk will focus on

how we can recognize and overcome profit blocks

while having fun with numbers. Fun with numbers!

Imagine that!
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Schedule - AIIP Conference - April 7-10, 2016

CL = Conference Level; WP = William Penn Level

Thu
7th

8:00am-5:00pm Registration Open Corridor WP

8:00am-12:45pm Current Board Meeting (Closed) Carnegie 3 CL

11:30am-12:30pm Current Board Meeting (Open) Carnegie 3 CL

Premium Workshops

8:00am-11:45am
Research beyond your borders:  International research on foreign
companies, individuals, governments, markets, and industries -
Arthur Weiss

Parkview East CL

8:00am-11:45am
Declare your independence and make the move from employee to
successful business owner - Jocelyn Sheppard

Vandergrift CL

12:45-2:45pm
Win/loss analysis:  How to clinch and keep the business you want - a
call to action for info professionals - Ellen Naylor 

Parkview East CL

12:45-2:45pm
Landing a project … then nailing it:  How to partner with clients to
win assignments and deliver quality results every time - Ulla de
Stricker and Cindy Shamel

Vandergrift CL

3:00pm-6:00pm Sessions

3:00pm-3:50pm
Partnering with information vendors and business services to bring
members value - a discussion led by Jan Knight

Riverboat WP

4:00pm-5:00pm FIRST TIMERS ORIENTATION  - Cindy Shamel and Mary Ellen Bates Phipps CL

4:00pm-5:15pm
NON FIRST TIMERS INTRODUCTIONS PRACTICE: Work Out the Jitters!
Cathy Chiba and Anne Hengehold

Riverboat WP

5:30pm-8:00pm Exhibits open Sternwheeler WP

6:00pm-8:00pm Opening reception in the exhibit hall, with "Posters & Beyond" Sternwheeler WP

7:45pm Meet for Dine-Arounds Lobby

Fri
8th

6:30-7:15am Rise and Shine: Yoga led by Cindy Romaine Oliver CL

6:30-7:15am Rise and Shine: Walk led by Local Arrangements Team Lobby

7:30am-5pm Registration open Corridor WP

7:30-8:30am Breakfast in the exhibit hall Sternwheeler WP

8:30-10:15am Introductions and Awards - Do not miss it! Three Rivers WP

10:15-10:45am Break in the exhibit hall, with “Posters and Beyond” Sternwheeler WP

10:45am-12:00pm Roger Summit Lecture:  Bruce Rosenstein Three Rivers WP

12:15-1:30pm Birds of a Feather networking lunch and break
William Penn Ball-
room

1:45-3:00pm Tips in the Riverboat:  Roundtable sessions (pick 3) Riverboat WP

3:15-4:30pm Flawless Consulting:  An interactive session led by Bill Brewer Three Rivers WP

4:30-5:30pm
30th Anniversary Celebration in the exhibit hall with a last look at ex-
hibits and "Posters and Beyond" presentations

Sternwheeler WP

6:20pm Meet for Dine-Arounds and Local Events Lobby

Schedule - AIIP Conference - April 7-10, 2016

CL = Conference Level; WP = William Penn Level

Sat
9th

6:30-7:15am Rise and Shine: Yoga led by Cindy Romaine Oliver CL

6:30-7:15am Rise and Shine: Walk led by Local Arrangements Team TBA

7:30am-4pm Registration open Corridor WP

7:30-8:30am Breakfast with raffle drawing at 8:00 am Three Rivers WP

8:30-9:30am
Collaboration: How AIIP networking and two glasses of wine turned
into a new$letter - Marge King and Joann Wleklinsk

Three Rivers WP

9:30-10:30am
60 sites in 60 minutes:  Partnering with the Internet - Mark Goldstein
and Ed Vawter

Three Rivers WP

10:45-11:45am
Five Common Mistakes Every Consultant Makes:  Insights from
Leona Mitchell

Three Rivers WP

12:15-1:30pm AIIP Business Meeting and Luncheon 
Bob Hope Ballroom
Mezzanine

1:45-2:45pm Partnerships: Real-life stories from AIIP members - Three Rivers WP

3:00-4:30pm
Strength in numbers:  Make the most of your essential success part-
ner - Nicole Fende, The  Numbers Whisperer

Three Rivers WP

4:30-5:30pm Past Presidents Tea  (Past AIIP Presidents Only)

5:00-6:30pm 
No-host cocktail hour with AIIP Give-Back recipient Center of Life
Jazz Orchestra;  opportunity for professional head shots

William Penn 
Ballroom

6:20pm Meet for Dine-Arounds and local events Lobby

Sun
10th

8:00am-9:00am Build your local AIIP or Special Interest Group - Ellen Naylor Riverboat WP

9:00am-10:00am New Board Meeting (Open) Riverboat WP

10:00am-5:00pm New Board Meeting (Closed) Riverboat WP

10:30am- Local Touring

Please note: This schedule may be subject to slight changes before conference time.


